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Company Profile ﬁigitalArts@

30YEARS

For Internet Convenience, Domestic 13.65 million High
software

Safety and Security e active users” profitability

Company Name Digital Arts Inc.

Tokyo Stock Exchange Prime Market
Date of Stock Market
Establishment June 1995 ocreviarke (Securities Code: 2326)
Listed on September 2002 E;rgllg?regi Consolidated: 318 (As of March 31, 2025)
Servi Planning, Development and Sale of Internet
ervice Security Software Hokkaido Sales Office/ Tohoku Sales Office /
. 14F Otemachi First Square West Tower, Sales Offices Chubu Sales Office/ Kansai Sales Office/
Head Office

1-5-1 Otemachi, Chiyoda-ku, Tokyo Chushikoku Sales Office/ Kyushu Sales Office

*1: The number of users of i-FILTER Ver. 10, m-FILTER Ver. 5, i-FILTER@Cloud and m-FILTER@Cloud as of March 2025 (internal research)
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Product Lineup B OigitalArts

30YEARS

Web Security Mail Security

Enabling users to securely send and receive email
without security concerns

Enabling users to securely connect to websites
without security concerns

i-FILTER  i-FILTER @ Cloud. m-FILTER. M-FILTER @ Cloud

Option Anti-Virus & Sandbox Option Anti-Virus & Sandbox
Endpoint Secure proxy Malicious website-filtering Measures to provide pop-ups for email misdelivery
Web Security appliance software for home use
. - - - [For email software] =f= -
l'F“—TER I) SPA; I 7—{)[;9 . [For Microsoft365 software] mMI-l“'T[RO
ISoY— & 259K ailAdviser
. . Single Sign On (SSO)
File Security ID management
. . Automatically protecting files . Supporting secure Equipped with multi-factor
File encryption/ from the moment of creation Data Protection/ file transfers authentication to ensure the
Remote deletion and allowing users to delete File transfer without leaking
them after transfer critical information secure management of SSO

and IDs for cloud services

FINALCEDE FriLTcr. @ Startin.

FINALCEDE @ Cloud.
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Product Price

i-FILTER @ Cloud.

Reference Price (monthly): 500 yen

M-FILTER @ Cloud.

Reference Price (monthly): 500 yen

Measures to provide pop-ups for email misdelivery
Outlook/Becky!/Thunderbird version

M-FILTER
MailAdviser
Reference Price (monthly): 300 yen

I-FILTER
Reference Price (monthly): 250 yen
(for purchases of 500 licenses)

M-FILTER

Reference Price (monthly): 250 yen
(for purchases of 500 licenses)

Measures to provide pop-ups for email misdelivery
For Microsoft365 software

M-FILTER
MailAdviser
Reference Price (monthly): 300 yen

Option
Available options when purchased together with i-FILTER or m-FILTER

Anti-Virus & Sandbox

Reference Price (monthly): 200 yen

£ FILTCR

Reference Price (monthly): 100 yen

FINALCEDE @ Cloud.

Reference Price (monthly): 1,000 yen™

(for purchases of 10 licenses)

FINALCEDE

Reference Price (monthly): 1,000 yen™
(for purchases of 10 licenses)

f TFILTCR

Reference Price (monthly): 300 yen
(for a minimum of 10 licenses)

Startin.

Reference Price (monthly): 300 yen
(monthly): 150 yen™
(for a minimum of 10 licenses)

ﬁigitalArts@,

30YEARS

I-FILTER @ Cloud.

GIGA School

Reference Price (monthly): 150 yen

Desk.

GIGA School

Reference Price (monthly): 250 yen
(for a minimum of 10 licenses)

Desk.

Reference Price (monthly): 300 yen
(for a minimum of 10 licenses)

*1: Fees are charged only for users in
organizations who perform encryption
and editing.

*2: Applies when purchasing Start In
together with Digital Arts products
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Key Points ﬁigitalArts@

30YEARS

Contracts achieved double-digit growth and exceeded the initial plan following sales growth in the
enterprise sector market and healthy orders received for projects for the second phase of GIGA
School Concept. Net sales grew, driven by growth in the enterprise sector market. Operating profit
increased, with a rise in cost of sales offset by the net sales growth and control of selling, general
and administrative expenses.

Net sales increased, as a result of the successful strategy for products compatible with both cloud
and on-premise environments and sales strategies (cross-selling and up-selling) that combined
optional products and new products with mainstay ones. (Excluding DAC")

Enterprise
Sector market

In addition to achieving the considerable growth of market share in terms of the orders for the
Public second phase of GIGA School Concept, the Group received projects for security improvements for
Sector market Local Governments, for which there is continuous demand, as well as Next-Generation School

Affairs DX projects. This led to a substantial increase in contracts and an increase in net sales.

Operating profit increased, with the increase in net sales and reduction of selling, general and
administrative expenses absorbing a hike in cost of sales in line with the increase in
communication expenses for data centers resulting from growth in the number of users of cloud
service products.

Revenue

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)
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30YEARS

Consolidated Financial Results of the Fiscal Year Ended March 31, 2025

01. Consolidated Results Highlights

Copyright © Digital Arts Inc.



Consolidated Results Highlights ﬁigitalArt&

30YEARS
The Group achieved growth by capturing the demand for cloud security
Enterprise measures related to both Internet and email and the demand for continuing
10 570 . sector market on-premises measures and by successfully cross-selling and upselling new
y million yen products and optional products.
Contracts
-267 million yen or -2.5% YoY Public The Group rapidly grew by receiving projects for security improvements for
+1,928 million yen or +22.3% YOY *excluding bAc the second phase of the GIGA School Concept, Local Governments and Next-
sector market Generation School Affairs.
Enterprise Sales saw robust growth, reflecting sales from strong orders for cloud service
9 982 sector market products and from license sales products.
y million yen , _ o
Net Sales Net sales rose after posting sales from projects for security improvements for
-1,529 million yen or -13.3% YoY Public Local Governments and for Next-Generation School Affairs DX that had been
+666 million yen or +7.2% YOY *txcluding Dac sector market obtained and posting sales from the projects for the first and second phases
of the GIGA School Concept.
Data center communication expenses increased due to an increase in the
4 5 58 Cost of Sales number of cloud product users.
Operating y million yen The Group stepped up sales promotion and increased its investment in
Profit SG & A expenses human resources within the limit of the plan with an eye to projects for the
+131 million yen or +3.0% YoY second phase of GIGA School Concept.
Operating profit rose, with the hike in cost of sales offset by the net sales
Overall growth and control of selling, general and administrative expenses.

S ial Not The transfer of all shares in Digital Arts Consulting (DAC), a consolidated subsidiary, held by the Company at the end of the previous fiscal year has an impact
B of lowering contracts and net sales by around 2,196 million yen, and also operating profit by around 99 million yen“respectively for the current fiscal year.

*1: Estimated based on non-consolidated profit of DAC for the fiscal year ended March 31, 2025
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Consolidated Statement of Income ﬁigitalArtg
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Contracts increased more than 20%, surpassing initial projections. This was due to strong performance both in the enterprise
sector market and in the public sector market. Net sales increased approximately 7% due to an increase in the cloud service
product sales share. xcuding ac) Operating profit grew, reflecting an increase in net sales that offset the increase in the cost of sales,
although the increasing communication expenses of data centers imposed a heavy burden due to the continued increase in the

number of users of cloud service products. (Millions of Yen)
FY Mar. 2025
FY Mar. 2024 FY Mar. 2025 Change YoY Full-Year Forecast"
g\gguterinasgiszrackets [ ] represents the result excluding DAC. 10,838 [87641] 107570 -2.5% [+22-3%] B
mg:ufgslq?arsebrackets[]representstheresultexcluding DAC. 11’512 [9’315] 9’982 _13'3% [+7'2%] 10’720
Cost of sales 4,583 2,948 -35.7% 2,850
Gross profit 6,928 7,033 +1.5% 7,870
Selling, general and administrative )
expenses 2,500 2,474 1.0% 2,730
ggigeurreats(ixgrgbrg{eg.[f]irtepresents the result excluding DAC. *2 4’427 [4’327] 4’558 +3.0% [5.3%] 5’ 140
Operating margin (%) 38.5% 45.7% - 47.9%
gzﬂdgjr?inaSZXrer)rzgetsi‘[t] represents the result excluding DAC. *2 4’443 [4’341] 4,562 +2.7% [+5. 1%] 5’ 140
Profit attributable to owners
of parent X _ _ 4,377 [3,053] 3,183 -27.3% [+4.3%] 3,540
EBITDA™ 5,429 5,566 +2.5% -

*1: Financial Forecast is the consolidated financial forecast announced on May 8, 2024.
*2: Estimated based on non-consolidated profit of DAC for the fiscal year ended March 31, 2025
*3: EBITDA = Operating profit + Depreciation + Tax expenses included in operating expenses
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Trend in Consolidated Contracts ﬁigitalArt&

30YEARS

Consolidated contracts climbed 22.3% year on year to 10,570million yen, reflecting
the growth of cloud service products.

Trend in Consolidated Contracts -
(Millions of Yen) Cloud sales products

m License sales products/ Others = Cloud sales products DAC ® Sales of cloud-based i-FILTER and m-FILTER products were

10,570 brisk, as they fulfill needs in the enterprise sector market

10,838 regarding cloud security measures for the Internet and email.

(The percentage of m-FILTER sales that were contracts for
cloud service products climbed.)

® Sales increased more than planned due to the acquisition of
a project for the second phase of the GIGA School Concept a
project for next-generation school affairs DX in the public
sector market.

License sales products/ Others

® Growth was achieved by capturing demand for ongoing on-
premises measures in the enterprise sector market.

® |n the public sector market, growth was achieved following
the continuous acquisition of projects regarding security
improvements for Local Governments.

FY Mar. 2024 FY Mar. 2025
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Trend in Order Backlog ﬁigitalArt&

30YEARS

Order backlog increased steadily after GIGA School Concept, Next-General School
Affairs DX and other projects were received.

Trend in Order backlog (Millions of Yen)

— Sales from the fiscal year after next

= Sales from the fiscal year after next = Sales from the fiscal year after next (GIGA)
= Sales for th t fiscal = Sales for th t fiscal GIGA . P
ales Torthe nextHiscatvear ales for the next fiscal year (GIGA) ® The order backlog rose significantly as the percentage of orders that
were for cloud service products, including orders for Next-
6,243 Generation School Affairs DX projects grew more than planned.
5,651

1,079

Sales from the fiscal year after next (GIGA)

" ® The order backlog became positive following the healthy acquisition
1.404 of projects for the second phase of GIGA School Concept.

378 +22.9%

Sales for the next fiscal year

® The order backlog rose as the percentage of orders that were for
cloud service products, including orders for corporate projects and
Next-Generation School Affairs DX projects grew more than planned.

1,599 +8.5% 1,735

Sales for the next fiscal year (GIGA)

® Sales to be posted for the next fiscal year will rise as a result of
buoyant acquisition of projects for the second phase of GIGA School
Concept.

2,024

1,856 +9.0%

End of Mar. 2024 End of Mar. 2025
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Change in Consolidated Net Sales ﬁigitalArtg
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Consolidated net sales grew 7.2% year on year, to 9,982 million yen. cusineoro

Change in Consolidated Net Sales ...~ v ) Cloud sales products

= License sales products/Others = Cloud service products DAC ® Sales were up due to progress in the posting of sales related
to the strong cloud-based i-FILTER and m-FILTER contract

11,512 9,982 amount because demand for cloud security measures for the
Internet and email was captured in the enterprise sector
— market.

® Sales increased after the acquisition of the posting of sales
from projects for the first and second phases of the GIGA
School Concept and for projects for Next-Generation School
Affairs DX in the public sector market.

License sales products/ Others

® Growth was achieved by capturing demand for ongoing on-
premises measures in the enterprise sector market.

® Projects continued to be acquired in relation to Security
Improvements for Local Governments projects in the public
sector market.

FY Mar. 2024 FY Mar. 2025
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Method of recording sales by product

ﬁigitalArts@

30YEARS

License sales products

4~ Contract period (n months) + 1 month  =—————)

L. ; |
3o Amount equivalent to
g- c maintenance fee is prorated I
Frg“ g’ % over contract period "n"
—_ ]
Contracts |_
=0
22 DNEEEIES
2z
Y months Y+1 Y+2 Y+n Y+n+1
(Contract months) months months months months
® License fees make up a large proportion of the contract °

amount. This portion is recorded in a lump sum as sales in the
month when the contract is obtained.

® Amount equivalent to maintenance fee is recorded on a pro
rata basis over the contract period.

Contracts

Cloud service products

4¢————————— Contract period (n months) ————————

1

.U, pouad
10BJ1U0D J8A0 pojelold
S| JUNoWe 10BJ3U0D

Net sales

—

Y+n-1
months

Y+n
months

Y months
(Contract months) months

Y+1 Y+2

months

Contract amount is recorded as sales on a pro rata basis over
the contract period (split into equal monthly amounts).

As the contract amount of cloud service products rises, the
contract amount that is deferred (order backlog) increases.
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Supplement

Relationship between contract amount and sales
by product (one-year contracts)

ﬁigitalArts@

30YEARS

For example, the diagrams on the left show the relationships between the contract amount and net sales in
license sales products and cloud service products with a one-year contract at the amount of 600 million yen.

Trend in Contracts

= Cloud sales products

m License sales products

300
Year X Year X Year X | Year X+1 Year X+1 Year X+1 | Year X+2
Jan. Feb.  Dec. Jan. Feb. " Dec. Jan.
First year Second year Third year

For license sales products, contracts in the second and
subsequent years are half of those of the first year. For cloud
service products, contracts in the second and subsequent years
are the same amounts as those in the first year. An increase in
new contracts for cloud service products will result in a higher
growth rate in coming fiscal years than for license sales products.

Change in Net Sales

m License sales products = Cloud sales products

| () |
545 | D0 | | OO0 |
245
| o> I > IS Lo IS > I3
Year X YearX ...  YearX Year X+1 Year X+1 _  YearX+1 Year X+2
Jan. Feb. Dec. Jan. Feb. Dec. Jan.

First year Second year Third year

For license sales products, a high percentage of net sales is
recorded at the time of the contract. For cloud service products,
net sales are posted in monthly installments. For license sales
products, net sales decrease because of a decline in contracts at
the time of renewal. For cloud service products, net sales are
constant.
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Relationship between contract amount and sales g o
AHUEl® by product (multi-year contracts) ( )lgltalArts@

30YEARS

Many projects in the public sector market are multi-year contracts, such as five-year ones. They have
longer periods until renewal.

For example, the diagrams on the left show the relationships between the contract amount and net sales in license sales products and
cloud service products with a five-year contract of 600 million yen.

Trend in Contracts Change in Net Sales

m License sales products = Cloud sales products
m License sales products = Cloud sales products
552 552
-12 12 12 12
Year Year Year Year Year Year Y
vearX X+1 7 X+ X+5 X+6 T X+9 X+10 Year X oo o e e g

For license sales products, a high percentage of net sales is
recorded at the time of the contract. For cloud service products,
sales are recorded in monthly installments for a period of five
years. This means a wider gap between the contract amount and

net sales (order backlog).

For both license sales products and cloud service products,
contract amounts are unchanged at the time of renewal.
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Trend in Consolidated Net sales, Operating profit

ﬁigitalArt&
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(Millions of Yen)

=1Q =2Q =3Q 4Q = DAC
11,612
I— ©°2
10,436
I 384 9,982
9051 2,537
! 2,393
i 287 2,707
535
2,078 357
6,825
2,223
— 218 249 2,216
2,436
1,855 556
4,413 4,421 4,958
225 241 ,
R
’ 1,413
1,423 1,185 1,304 2,603
176
1,510 — oz — —
’ 0
L 289 124 1,656 2,067 2,088 - 2,234 :
; — 1,009 872 838
Net sales | Operating profit Net sales | Operating profit Net sales | Operating profit Net sales | Operating profit Net sales | Operating profit
FY Mar. 2021 FY Mar. 2022 FY Mar. 2023 FY Mar. 2024 FY Mar. 2025
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Consolidated Cost of Sales

and Selling, General and Administrative EXpenses ﬁigitalArt&

=k 30YEARS
While the consolidated cost of sales and DAC'’s personnel expenses due to the exclusion of DAC from consolidated decreased
because of communication expenses increased at the data center due to the higher-than-planned growth of the percentage of
cloud service products. (However, they are trending gradually downward.) Selling, general and administrative expenses were lower

than initially planned because of a change in the staff recruitment policy during the fiscal year. (Millions of Yen)
onl\élzr. F\z(ol\gg f- ChYa(l)ane Main Factors for Change

Cost of sales 4,583 2,948 -1,635
Labor 2oss| nomo] e e o conaiesd e
Depreciation 839 865 +25
Communication 1304 1,505 201 Efzﬁozzn;?;gsgT::::-a(tjroznotle)&,ﬁ))enses increased due to an increase in the number
expenses Note: Including an increase due to the effect of foreign exchange rates (+48M).
Otters R
ranster to ofher 982 11,116 134

ggm?n%;;grzrtlﬁlflei:cejnses 2,500 2474 -26
Personnel expenses 1,275 1,229 46 |noactof exciusion of DAC rom consaldated (ppros. -90M)
Advertising expenses 313 309 -4 Impact of exclusion of DAC from consolidated (Approx. -3M)
Others 911 936 +25  DA’s Hiring expenses
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Quarterly Trend in Consolidated Cost of Sales ﬁ, italArts.

30YE4RS
m Labor = Depresiation = Communication expenses = Others Cost of Sales Transfar to other accounts
1,527 (Millions of Yen)
1,450
1,340 250
1204 1,235 1,248 7 21"
231
1,102 351
' 221 229 1,084
962 939 220 302 1,027
946 921 Wy 201 984 968
839 356, . = s [
170 281 133
b 164/ o 226 - 312 308 258 248
134 321 324 294
225 (i 280
1,277 361
169) '
208 211 1,178
08 b06 200 1,108
- 983 1,014 1,019
204 014 217 el 901
701 736 766 Wk 726  r¥X| 756  AAKI746  piN 719
613 624 - 556
427 430) 452
332 330 349 354 373
255
1Q 2Q 30 1Q | 1Q 2Q 30 1Q | 1Q 1Q | 1Q
FY Mar. 2022 FY Mar. 2023 FY Mar. 2024 FY Mar. 2025
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Quarterly Trend in Consolidated Selling, General and

Administrative Expenses ﬁlgltalArts@
30YEARS
= Personnel expenses = Advertising expenses = Others
(Millions of Yen)
- 048 646 a3
609 609 597 608 597
o7 558 578 574
169 526
487 238 215 248 o
229 214 224
191 S 216 232 223 e

193
159

1

o1
({e)
H
]
o
~
~
]
S
~
[0le}
o
~
-
©
—
(e)
(o))
O
N

432

RYAY
5 277 263 302 280 316 293 285 297 314 296 313 304

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
FY Mar. 2022 FY Mar. 2023 FY Mar. 2024 FY Mar. 2025
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Consolidated Balance Sheet ﬁigitalArtg
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Non-current assets increased after posting products for sale, independently-developed internal DX tools and
other assets. The equity ratio was up 5.6 percentage points from the end of the previous fiscal year, to 76.6%.
(Millions of Yen)

If\? I\?If end of As of end of Change from end T s s e s
ar. 2024 FY Mar. 2025 of FY Mar. 2024
Current assets 20,183 20,012 -0.8% Cash and deposits (-387M)
(Cash and deposit) 18,339 17,952 -2.1%  Fund for treasury share purchases (-1,000M)
Non-current assets 2,334 2,615 +12.0% Software (+105M), Software in progress (+76M)
Total assets 22,518 22,627 +0.5%
Current liabilities 6,467 5,209 -19.4% Income taxes payable (-965M), Advances received (-336M)
(Advanced received) 4,418 4,082 -7.6% Decreased linked to the progress in the recording of sales.
Non-current liabilities 52 52 -0.2%
Equity capital 15,986 17,336 +8.4% [ISasury share uy-back (736W). Dividends pad (-1.095M)
Net assets 15,998 17,365 +8.5%
Equity ratio 71.0% 76.6% -
ROE 29.1% 19.1% -
ROA 20.1% 14.1% -
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Difference from Initial Plan ﬁigitalArtg

30YEARS

Contracts ended higher than initially planned. The business environment has been evaluated to
have been very favorable. Net sales were lower than initially planned. This is explained by a
delay in the posting of sales in the accounting process due to a higher percentage of contracts
being for cloud service products than initially planned. Operating profit also fell short of the
initial plan as a result of net sales failing to reach the initially planned target despite expenses
being lower than initially planned.

Results for Progress against the Full-Year Consolidated Financial Forecast

Full-year forecast: 10,300 million yen

Vs. plan
Contracts Results : 10,570 million yen +2.6%
(+270 million yen)

Full-year forecast: 10,720 million yen
Vs. plan -6.9%
—

Net sales Results : 9,982 million yen
(-737 million yen)

Full-year forecast: 5,140 million yen

Vs. plan -11.3%

Operating profit Results : 4,558 million yen (-581 million yen)

T

achievementrate 60.0% 70.0% 80.0% 90.0% 100.0% 110.0%
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30YEARS

Consolidated Financial Results of the Fiscal Year Ended March 31, 2025

02. Non-consolidated Results Highlights
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Summary of Non-consolidated Results ﬁigitalArt&
30YEARS

Contracts increased more than 20%, surpassing initial projections. This was due to strong performance both in
the enterprise sector market and in the public sector market. Net sales increased approximately 7% due to an
increase in the cloud service product sales share. Excluding DAc) Operating profit grew, reflecting an increase in net
sales that offset the increase in the cost of sales, although the increasing communication expenses of data
centers imposed a heavy burden due to the continued increase in the number of users of cloud service products.
(Millions of Yen)

FY Mar. 2025 Full-
Year Forecast™!

FY Mar. 2024 FY Mar. 2025 Change YoY

Contracts 8,630 10,561 +22.4% -
Net sales 9,304 9,972 +7.2% 10,710
Cost of sales 2,664 2,945 +10.6% 2,850
Gross profit 6,639 7,026 +5.8% 7,860
Selling, general and administrative expenses 2,309 2,464 +6.7% 2,710
Operating profit 4,330 4,562 +5.4% 5,150
Operating margin 46.5% 45.8% - 48.1%
Ordinary profit 4,348 4,569 +5.1% 5,150
EI'L(;f‘ii;ure in square brackets [ ] represents gain of sales excluding DAC. 4,536 [3,030] 3,187 -29.7% [+5.2%] 3,550

*1: Financial Forecast is the consolidated financial forecast announced on May 8, 2024.
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30YEARS

Consolidated Financial Results of the Fiscal Year Ended March 31, 2025

03. Net Sales by Market
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Consolidated Contract Amount by Market ﬁigitalArts@

30YEARS

Consolidated contracts grew by double digits in both the enterprise sector market
and the public sector market. ccuneono

Trend in Consolidated Contract Amount by Market

= Enterprise = Public = Consumer = DAC Enterp”se sector market

10,570 ® The contract amount increased 553 million yen (+12.4%)

because demand for cloud security measures for the Internet
and email and ongoing on-premises measures was captured
and the company's performance in the cross-selling and
upselling of the new f-FILTER product and the optional Anti-
Virus & Sandbox product. (excluding bAC)

Public sector market

® A substantial growth of 1,385 million yen (+36.9%) was
attained after holding a larger market share in projects
for the second phase of GIGA School Concept than for
the first phase and healthy acquisition of projects for
security improvements for local governments and for
Next-Generation School Affairs DX.

10,838

-2.5%

+12.4%

4,462

FY Mar. 2024 FY Mar. 2025
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Consolidated Net Sales by Market ﬁigitalArts@

30YEARS

Sales grew at a double-digit rate in the enterprise sector market, whereas they were
up slightly in the public sector market as a result of the increase in the percentage
of contracts that were for cloud service products vs. the plan. &cudineoac

Trend in Consolidated Net Sales by Market Enterprise sector market

(Millions of Yen)

«Enterprise = Public = Consumer = DAC ® The trend in sales appears similar to the trend in contracts.
Sales increased 524 million yen (+12.3%), reflecting the
11,512 9,982 success in capturing the demand for cloud security measures

for the Internet and email and for ongoing on-premises
measures and the strong performance of the company in the
cross-selling and upselling of the new f-FILTER product and
the optional Anti-Virus & Sandbox product. excluding bAC)

Public sector market

® Sales increased by a small margin, specifically 151 million yen
(+3.3%), due to the slow posting of sales from increased
orders for cloud service products in Next-Generation School
4.259 Affairs DX and secor.ld phase (?IGA School- Concept |.oroje<?ts
despite the progress in the posting of sales in connection with
projects for security improvements for Local Governments

FY Mar. 2024 FY Mar. 2025 and for the first phase of GIGA School Concept.

2,196

4'1'8 - 2 ) 1 %
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Trend in Consolidated Net Sales by Market ﬁigitalArts@
30YEARS
Net sales for the full year reached a record high. ecuneonc

(Millions of Yen)
= Enterprise = Public = Consumer = DAC

11,512
9,315]

2,196

I 418

10,436 [
9,051 (8,994] ‘

8,009
2

9,982

I /09 Consumer

433
6,825
[6,079] 4,788 Public
4,637
5,058 ——h
m 359
4,000 2,408
L ) 105
1,418

Enterprise

4,259
2,240 2,573 3,238

FY Mar. 2016 FY Mar. 2017 FY Mar. 2018 FY Mar. 2019 FY Mar. 2020 FY Mar. 2021 FY Mar. 2022 FY Mar. 2023 FY Mar. 2024 FY Mar. 2025

Note: DAC figures for 2020 and earlier are omitted, given that they have minor impacts.
The figure in square brackets [ ] represents net sales excluding DAC.
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Quarterly Trend in Consolidated Net Sales by Market ﬁigitalArts@

Net sales for the 4Q reached a record high. ecudinzono

m Enterprise = Public = Consumer = DAC

652
556
384 .
241 381 : 535 103
—_ 357 i - -
287 M 318 e o
248 105
100 | 263 | 98 | 1,295
- 1,203 1,320
225 Ll 1,268 | o 1,084
107 1,017 '
IO 755 o
507 738
574
451
1,199
1,040[1,036
961 962 965 [ ,
;N ™. 203 - B B BY B
Q 3Q Q

30YEARS

(Millions of Yen)

BUYE Consumer

1,194

IYY. Enterprise
1,137

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q | 1Q 2Q 3Q 4Q | 1Q 2 4Q | 1Q 2 3Q 4Q
FY Mar. 2021 FY Mar. 2022 FY Mar. 2023 FY Mar. 2024 FY Mar. 2025
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Net Sales in Market by Product ﬁ, italArts.

30YE4RS
Net sales grew enormously as a result of the capturing of demand for cloud security measures

and for continued on-premises measures and the strong sales of the new f-FILTER product and
the optional Anti-Virus & Sandbox product. xcluding pac)

Trend in Net Sales in Enterprise Sector Market by Product i-FILTER Series

(Millions of Yen) @ The Group captured demand for cloud security measures (such as cloud

) ) . proxies, local break out for communication control, fixed IP addresses, and

= i-FILTER Series = m-FILTER Series = Other products = DAC cloud access security brokers (CASB)), and for continued measures for on-

6,456 premises products (such as changeovers from discontinued on-premises

products from other vendors and the hybrid operation of cloud and on-

4783 premises products) and healthy sales of the optional Anti-Virus & Sandbox
were achieved (+355 million yen/+12.0%).

+10.1% m-FILTER Series
® The Group firmly acquired new projects after it earned high marks for its
+13 6% comprehensive functions meeting various cloud-based email security needs

¢ (e.g., measures to address malware, prevent the use of PPAP*' and prevent
the incorrect sending, and archiving of email) amid the popularization of
cloud-based email services. On the other hand, the cloud services ratio
5 increased and the timing of the reception of orders for some large projects
2,952 3,307 was delayed (+141 million yen/+13.6%).

Other products

® Regarding f-FILTER, a new product, steady progress was made in the
acquisition of new projects due to efforts to sell the product with m-FILTER
as a set from the perspective of solutions to the PPAP*t and DLP issues.

FY Mar. 2024 FY Mar. 2025

*1: PPAP: A file transfer practice in which the file is converted into a password-protected zip file before sending and the password is sent in a separate e-mail message.
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Net Sales Market by Product B OigitalArts

30YEARS

While the contract amount increased siﬁnificantly (+36.9%) due to the acquisition of
projects for the Phase 2 of the GIGA School Concept and Security Improvements for Next-
Generation School Affairs programs (see page 25), Net sales increased slightly following the
rise in the cloud service product contract amount share.

Trend in Net Sales in Public Sector Market by Product
(Millions of Yen)

i-FILTER Series

: . ) ® Sales of the i-FILTER series achieved only modest growth (+39
= I-FILTER Series = m-FILTER Series = Other products million vyen/+1.1%). Extensive advertising of i-FILTER, a product
41 with a competitive advantage, led to considerable growth in market
- .3% share in orders for the second phase of GIGA School Concept.
4,637 Robust acquisition of projects for Next-Generation School Affairs
68 DX was attained. On the other hand, orders received for cloud
850 service products increased to a level higher than planned, resulting
in slow progress in posting of sales.

m-FILTER Series

® Projects received for security improvements for Local Governments
and for Next-Generation School Affairs DX were brisk, resulting in a
high  m-FILTER series product growth rate. (+109 million
3,758 yen/+12.8%)

Other products

® Contracts for FinalCode and the new f-FILTER product grew sharply
through bundle sales with mainstay products in Next-Generation
School Affairs DX projects. A majority of orders were for cloud
service products. This slowed the posting of sales.

+1.1%
3,718

FY Mar. 2024 FY Mar. 2025
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Net Sales Market by Product

ﬁigitalArts@

30YEARS

In the consumer sector market, sales of filtering measures for mobile devices slowed
following the end of demand for such measures. The Group will increase its efforts to sell
these solutions to expand its target customers and tap into new demand.

Trend in Net Sales in Consumer Sector Market by Product
(Millions of Yen)

= for mobile terminals, others = for computers

218 -

-10.7% 184

FY Mar. 2024 FY Mar. 2025

Net sales declined reflecting a slowdown in new
contracts obtained despite the strengthening of sales
promotion activities for multi-year package products
and the implementation of initiatives for products for
Internet cafes. (-8 million yen/ -2.1%)

Regarding products for personal computers and mobile
phones, given the sense of a plateauing of demand for
filtering measures for children, the Group will
strengthen its products, while also securing new
revenue sources through the expansion of target
customers.

To capture new demand, the Group aspires to advertise

solutions to emerging social issues in the future, especially
phishing fraud and online casinos.
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04. Results of Measures for the Fiscal
Year Ended March 31, 2025




Market shares of i-FILTER and m-FILTER in the

enterprise sector and public sector markets

Market shares of i-FILTER in the enterprise sector
and public sector markets

According to the ITR Market Review: Cyber Security Solutions
Market 2024 market research report published by ITR
Corporation, i-FILTER had a 55.6% market share in "Web
Filtering Market: Sales Share by Vendor" in FY2022, indicating it
had the largest share of the market.

Web Filtering Market: Sales Share by Vendor in FY2022

Others

7.9% l—
B certain company

3.2%
our company
A certain company

33.3% 55.6%

*Source: "Web Filtering Market: Sales Share by Vendor (FY2022)" in ITR Corporation: ITR
Market Review: Cyber Security Solutions Market 2024 (published in May 2024)

ﬁigitalArt&

30YEARS

Market shares of m-FILTER in the enterprise sector
and public sector markets

According to Current State and Future Prospect of Internal
Threat Control Solutions Market in FY2023
(https://micr.co.jp/mr/03010/) market research report by
Deloitte Tohmatsu MIC Research Institute Co., Ltd., m-FILTER
had a 66.6% market share in "Shipment Volume Share in Email
Filtering and Archive Tools Market" in FY2022. This affirms that
it had the largest share of the market.

Email Filtering and Archive Tools Market: Shipment Volume Share by Vendor

Others
5.2%
C certain company —,
4.2% ‘
B certain company
6.0% our company

A certain company

18.0%

66.6%

*Source: MIC Research Institute Ltd. "Information Security Solutions Market: Status and
Outlook 2023 - Internal Information Leakage Prevention Solutions (https://mic-
r.co.jp/mr/03010/)" Email Filtering/Archive Market: Vendor Share (by shipment)
(FY2022) (Published February 2024).
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Reference: What is our mainstay solutions “White Operation” ? ﬁigitalArts@

30YEARS
White operations use a whitelist method that permits users to connect only to websites

and email messages that have been verified as secure in advance. It protects ICT
environments from known and unknown threats irrespective of the computer literacy of

the user.

White Operation (whitelist method) Security measures other than DA (blacklist method)
- are blocked and cannot be accessed - are accessible
Access to unkno_wn - When users attempt to access these websites at - Measures are taken after a cyber attack occurs.
hazardous websites anytime, attacks are blocked. - Devices are secure if they access them in the future.
. - are not received - are received
Eecelze of unkr]f)wn - The product does not prevent users from securely - Measures are taken after a cyber attack occurs.
azardous emai opening other messages. - are now safe to open

There is a major difference between white operation, which blocks users from connecting to
"gray areas" where it is unknown if it is safe or dangerous, and security measures provided by
vendors other than Digital Arts, which allow users to connect to gray areas.

Difference

Why do competitors not adopt white operations?

White operations cannot be realized without the two Database with a high @ t The implementation of
elements mentioned on the right. It is therefore difficult coverage rate and high u measures to prevent the
for them to achieve them. However, Digital Arts have accuracy constructed - falsification of the database
achieved white operations using its original technologies.
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Product Releases: Take measures for Al'security /DigitalArts@

30YEARS

Released in December 2024

Strengthen generative Al security using i-FILTER

A function that visualizes the state of use
of generative Al

Word-by-word filtering control Solving data leaks and

A function that allows users to allow only other issues connected to
necessary generative Al operations the use of generative Al to

A function that displays a utilization encourage the secure use
BRI, SEE T of generative Al.

General Al category NEW

A function that comprehensively blocks or
enables generative Al operations
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Product Releases: Functions Upgrade [f-FILTER] DigitalArts.

30YEARS

Released in July 2024

Large-size storage / file storage period adjustment functions

Enhancement of features

Examples of requests for f-FILTER

We hope that f-FILTER will support The uploadable file size is increased to 20 GB and an option
large files of over 100 MB, since they P> s provided that allows users to choose from different levels
cannot be sent by e-mail. of storage capacity according to their needs.

-

Customer A

For security reasons, we want to limit

the file access period to several days The software is modified to provide a standard function that
(A period shorter than 30 days is. } allows users to set the file access period within a range from

one day to 30 days.

= desirable.)
Customer B
We hope that, for audit purposes, files An option is provided that allows users to configure the file
can be stored for a longer period than P>  storage period to one year, three years, five years, seven
30 days, such as five to seven years. years and others.

Customer C
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Product Releases: Functions Upgrade [Startin] ﬁigitalArts@

30YEARS
Released in March 2025

A solution has been released that resolves the cumbersomeness of ID management
and authentication connected to coexisting on-premises and cloud systems.

. Cloud service (SAML) NEW
&%
J @ A single sign on is available for
tart ln® all online services, including
Cloud service (non-SAML) non-SAML services and internal
Users @ =@ @ systems vvhfere the login form is
i @ accessed using a web browser.
§

Security enhanced using multi-
factor authentication, no second Internal system/
authentication process required! on premises system

Copyright © Digital Arts Inc.




Toughening of Security for Local Government:

Compliance with New Guidelines ﬁl lgé(l)lAl‘tS
YEARS

The a model is a commonly used security solution characterized by three-layer isolation. It is used for Local Governments' networks
and personal computers and other business devices connected to them. Because of its emphasis on security, it is difficult to operate
flexibly. Its drawbacks are in user convenience and operation efficiency. The new guidelines defined the a’ model as a method for
connecting business devices directly to cloud services. That ultimately enlarged the scope of effective applicability of Digital Arts'
solutions. In addition, the measure requires registration with the Information System Security Management and Assessment Program
(ISMAP) " This means it is expected that our solutions that are already registered with ISMAP will be more likely to be selected.

Japanese Government Cloud e . L . .
i 0 [ (R it Tt N System LGWAN Specific cloud service Municipal information security cloud

| |
Authentication : Z)i(lfe?r"laar?ssfgurrt(?egnd from Web conne:tion control and access log management
| |
Startin. | :| FFILTCR. |-FILTER,
| |
| |
: Neutralization of email and files m:ﬁzggﬁeﬁa&?selnfnggfc%l:sésransm|55|on and
Encryption of communication u rI LT[ R
channels, restriction on destinations L]
. : M-IILT] M-FILTER.
| |
iI-FILTER. | : I
— Syst ing Nati | Identificati Neutralized
ystem using National Identification communication
§ Number (My Number) LGWAN-connected system <) |nternet-connected system
. Secure management 4 a . g g
o File transfer
S Creontiventaifics FINNALCBIDE FINALCEBDE
5 _ _ M-FILTER. g =
: jmgmygmy- jmgmg=l- B o
S — — .
s Terminals handling individual numbers Terminals connected to LGWAN Terminals connected to the Internet

*1: Security assessment system for government information systems
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[ ] 1 [ *1 = - e
Digital Arts' Solutions: Status of ISMAP"Registration ﬁigitalArtg
B 30YEARS
Registration of all of the cloud products for public institution with ISMAP" was
completed in March 2025.

Web Security Mail Security
CILTER m-FILTER
M-FILTER @ Cloud.
I-F".TER@CIO"d@ m-F“_-I'ERs For Microsoft365
LN P MailAdviser software
File Encryption/ Data Protection/ Single Sign On (SSO)
Remote deletion File transtfer ID management
FINALCEDE I B
L8 @ Cloud FTILTCR. Startin.

*1: Security assessment system for government information systems
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Product Releases: New Function for GIGA School Concept‘m ﬁigitalArts@

30YEARS

Released in April 2024

Visualizing what websites schoolchildren and students view and how often

CASE 1 CASE 2 CASE 3 CASE 4

Number of those Ranking of time

using terminals in Terminal use ratio Duration of use by I |
i i by school online service slots in terms of
’;l;:tlate nighttime y R

Meeting one of the conditions for subsidies for terminal replacement costs, monitoring the state of
operation of terminals for fulfillment of the minimum standard for specifications.
It greatly aided the expansion of the market share in orders for the second phase of GIGA School Concept.

=i Webt—EXEORFARKRE user_3953

1 Yahao! FSAUL 3ERE455) 124 245

2 Yahoo! L 25— SEM135 145 295 2024/03/0"
3 Gmail E77 1)L sER03% 034 145 -

4 Microsoft TechNet Online 3ER0153 125 185

5 X (Twitter) BHE7 ) S (QAUthSEE) 2B8¥R8575 2645 2645

6 X (Twitter) 071> 2BFRA485) 205 245+

7 Yahoo! B - HEER 2EAI395 165 225

8 SERPERRF p>HL B 26374 185 264

9 Amazon Drive 2EFA155 1053 1453

10 Bing Bif7y JO—FRE 2BFRA075 145 1843
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Consolidated Financial Results of the Fiscal Year Ended March 31, 2025

05. FY03/26 Initiatives
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Entire Security Market — ﬁigitalArt&

30YEARS

Following a recent increase in the number of security incidents, the security market is growing
faster than when the Medium-Term Management Plan (From FY March 2025 to FY March 2027)
was being formulated. The need for security measures is expected to remain strong.

Forecast of growth in the network security market that we will operate within

Current market size Market size in FY March 2027
98.5 18% 160.5
- n
billion yen~ billion yen*!
At the time of the formulation of the
At the time of the formulation of the Medium-Term Management Plan At the time of the formulation of the
Medium-Term Management Plan Medium-Term Management Plan
0,
96.7 billion yen CREIR O 155.5 billion yen

Web fl!terl_r1g / Web filtering /

Mail Filtering/ Mail Filtering/
Integrfézig\yCESD/RCASB/ Integrated SWG / CASB/

IDaaS / EDR

*1: Our estimates based on various kinds of information
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Product Strategy

ﬁigitalArts@

30YEARS

The Group will enhance its solutions in promising areas where the market is growing at a
high rate and where the Group's advantages can be used, and it will carry out research
and development in investment areas for the future expansion of its business.

Investment areas Corlzg?ggsisiri]r:hgeapreeriaosd of
XDR Future promising areas the Medium-Term Management Plan (up to FY March 2027)
( Increase in the number of
SASE/SSE solutions in promising areaD
CWPP ;
= Endpoint Web
; security ﬁlans to release a new
) Vulnerability Research and development SWG / ZTNA / product capable of
i assessment (VA) of investment areas Althenticati CASB / CFWit: achieving zero trust
- uthentication security in FY Mar. 2026
= IDaaS
o g -
s Unified endpoint
= management Web
(UEM) tools filtering
o . Current Main Products
~+ Gateway security Mail
(1] Security monitoring tools security
FW/VPN/UTM-related products
Improvement areas
Implementation of downsizing, Stable areas
withdrawal and collaboration with other companies Areas for acquisition of stable revenue
Our advantage High

* Market growth rates were prepared by the Company based on data of various sources
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|mp|ementati0n of Sales Strategies 1{0]1 .
and Sakes Strategy

Different Sizes-of Corporation ﬁigitalArtg

30YEARS

Plans to release new products that can achieve zero trust security and implement
comprehensive security proposals for large, medium, and small and medium companies

Number of employees
by company size Sales strategy

Step up direct promotion activities
Carry out upselling and cross-selling

Propose solutions to issues and incorporate
needs into products Target customers

Large
enterprises
(more than 2,000 employees)

9.6 million people

Enhanced our online seminars

Med'urr_' 4.6 milli Share successful examples involving existing Companies with less than
enterprises - -0 millionipsople. = 0 mers with distributors 10,000 employees are the
(301-2,000 employees) companies . . .
Carry out upselling and cross-selling main targets.
Small and Propose solutions that fulfill
medium 27 million people the comprehensive security
enterprises needs of companies with
Increase sales incentives limited budgets and
3,360,000 Enhance sales content personnel for implementing
companies Offer easy-to-sell packaged software security measures

Reference: Prepared by the Company based on data from Japan's Company Composition by Size created by the Ministry of Economy, Trade and Industry (METI) and NLI Research Institute
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Focus on Target Industries — bigitalArt&

30YEARS

We will conduct intensive sales and marketing activities targeting industries determined
in view of conformity to industry guidelines not only company size, the trends in orders
gained, compliance with ISMS standards and others.

Conformity with Compliance with

industry guidelines Trend in orders ISMS standards

Propose solutions that can be applied Capture demand generated by

Capture demand related to to different business sectors where public companies,

compliance with industry Digital Arts products have an telecommunications operators and

security guidelines in the established market share in line with others in connection with measures

automobile, manufacturing, past order trends, such as the finance, for acquiring and maintaining the

construction and other sectors infrastructure and rail transport certification of information security
sectors management systems (ISMS)
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Phase 2 of the GIGA School Concept ﬁ, italArts.

3 OYEARS

Implementation of the second phase of GIGA School Concept began
in 2024 (FY March 2025).

[ GIGA School Concept operated by the Ministry of Education, Culture, Sports, Science and Technology ]

DEDEDIDEXE» W

Phase 1 of the GIGA School Concept Phase 2 of the GIGA School Concept — NEXT GIGA
Budget Cabinet decision already made regarding the
L. budget for device replacement up until 2025
461.0 billion yen _ _
Budget (-2025)" It is expected that support will be
Support for the provision .- provided under the same
of devices for school-aged 2661 billion yen .
children — Achievement of Deployment of - framework in and after 2025.
an environment in which GIGA School supporters Organized replacement
every school-aged child of the devices for each — Budget scheme
; inistry o
has a device SChOOI_aged over a Educatiyon, Culture, Prefectural .
period of around five Sports, Science government City
Development of an years and Technology = (foundation) =P  town
Construction of school . . Granting expenses ; o village
networks at all schools emergency online learning . to create a Granting subsidies
environment Timing of the foundation Joi
oint procurement
Replacement on a prefecture-by-
of Devices prefecture basis

*1 Only for replacement of GIGA School Concept Devices
Source: The data were prepared by the Company based on data of the Ministry of Education, Culture, Sports, Science and Technology and media reports.
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Phase 2 of the GIGA School Concept

- Timing of the Replacement of'Devices - ﬁ’:’:”.‘7"'4"‘3@

30YEARS
When replacing GIGA devices in FY March 2025, one board of education considered the

joint procurement of devices for a long time and another postponed their replacement to
FY March 2026. It is expected that they will replace their devices in that fiscal year.

[ GIGA device replacement timing ]

POINT
% of device replaced (results and forecast)
0% 50% 100% _
. - As for the date of replacing GIGA
ome projects g .
EV Mar. 2005 postponed because of devices, approx. 60% of the education
' )| the effect of joint boards will be due for replacement by

l procurement the end of FY March 2026.

FY Mar. 202 N .
o 2020 “ The guidelines for device procurement

in phase 2 of the GIGA School Concept

. presented by the Ministry of Education,
FY Mar. 2027 Culture, Sports, Science and Technology

stipulate that the procured devices must

Y Mar. 2028 . have a web filtering function. It is
onwards 11% anticipated that procurement of web

filtering will be faster than in phase 1.
Oth
*Depending oﬁiﬁe budget
and other factors

Source @ The data were prepared by the Company based on data of the Ministry of Education, Culture, Sports, Science and Technology and media reports.
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Next-Generation School Affairs DX ﬁigitalArt&

30YEARS

The Ministry of Education, Culture, Sports, Science and Technology calls for the following

implementation as the direction of the Next-Generation School affairs DX:

*As a regional fiscal measure, financial support of 180.5 billion yen on a single-year basis has always been provided for computerization
of school affairs

Make it possible to reduce the burden on teaching staff and school This can be tackled by utilizing
officials working inside and outside the school, as well as on GIGA devices and the existing
members of the education boards, and support the acceleration and M\etwork environment
Work activation of communication through active use of the general-
Style purpose cloud tools
[Integration of school \

reform

Develop an environment offering connection to the school » affairs/learning networks
affairs/learning systems from anywhere and allow flexible and \
safe work styles tailored to the individual needs of teaching staff

Cloud migration of

Allow low-cost and real-time integration of data owned by school school affairs support

10} jenuasso ale sainseawl M!JHOOS

Rem Suuinsseal pue ajes e ul uonejuswiajdwi

Data affairs system and the learning system system )
linking Support the sophistication of school management, educational ‘ Creation of Data chaining
guidelines and education policies by visualizing various kinds of \infrastructure (dashboard)
data in an integrated way by using the dashboard function
: : - : ﬂ)loud migration of
Resilience sA(I:I;)I\Ig dsiizigrg operation continuity even in the event of a large- » school affairs support )

sttem

J

Source: Created by the Company based on https://www.mext.go.jp/b_menu/shingi/chousa/shotou/175/mext_01385.html
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Initiative for Next-Generation School'Affairs DX ﬁigitalArt&

30YEARS

New product releases will further expand the range of areas supported by our products.

Overview diagram of security measures in school affairs DX Security support map with our products B -scope of supports
Internet public cloud Internet public cloud | RBERERE ST oilola] FINALCHDE
& School a» - . - School - . -
- Affirs Q] - e Affairs 0 +Q—— == Leaming S
- g stem — SYStem  uug system ‘e — I T LU ——
4 I 4 A T 4 A T
0S/1s o
isk-base [T TRiskbased | ew a .
WAF authentieaton product | Authentication Startin.

Single sign-on

Single sign-on

Teachers Students Teachers Students
Teaching .
Beli- e pn | £ W A | - Schoolchildrenand ~ leachingsialt's ~— — F—  JE "N AR/ | Schoolchlldren_ and
terminals students’ terminals students’ terminals
Mobile device O Mobile device Data \ Mobile device P
management Ml encryption Encryption of management [l encryption Data C management Data FINALC@DE
communication path encryption Web'security encryption
— Filterin D75~k
? -
L] 17 1 ——
Schoolchildren and Schoolchildren and

Business trip destination, etc. Schools students' home, etc. Business trip destination, etc. students' home, etc.

Email seclirity / Measure to-prevent . >
g Q erroneous email transmission

M-FILTER. f FILTCR
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e Schedule for Development of Next-Generation™
.

School Affairs DX - ﬁigitalArts@

30YEARS

Product procurement in FY March 2026 will be at the same level as in the previous fiscal
year with a view toward beginning the operation of the school affairs support system.

[School Affairs DX development schedule]

. POINT
% of development achieved
0% 50% 100% As a regional fiscal measure, financial
Some brof support of 180.5 billion yen on a single-
ome projects . q
postponed because of year basis has aIways been prOVIded for
Y Mar. 2025 the effect of joint computerization of school affairs
‘ procurement P
FY Mar. 2026 The Ministry of Education, Culture, Sports,
Science and Technology's document,
FY Mar. 2027 School Affairs DX under the GIGA School
Concept, stresses the importance of
security measures by presenting some
FY Mar. 2028 case studies. For school affairs that
involve the personal information of school-
FY Mar. 2029 aged children, it is necessary to apply
stronger measures than the measures used
No plans to for GIGA School Concept devices.
introduce

Source : The data were prepared by the Company based on data of the Ministry of Education, Culture, Sports, Science and Technology and media reports.
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06. Full-Year Financial Forecast for
the Fiscal Year Ending March 31, 2026




Full-Year Financial Forecast for the Fiscal Year Ending

March 31, 2026 (Consolidated) ﬁigitalArtg

. — . L 30YEARS
We will carry out product and sales strategies in the enterprise sector market and maximize our
market share and the amount of orders received in the public sector market to achieve the growth of
net sales, operating profit and ordinary profit. (Millions of Yen)

FY Mar. 2026 %

P L0 Full-Year Change Change

Full-Year Results

Forecast

It is expected that contracts and net sales will increase due to the stepping up of
Contracts 10,570 16,475 +5,904 +55.9% solution proposal activities involving priority targets and the conducting of cross-

selling and up-selling activities for existing customers to increase our presence in
Net sales 79 the enterprise sector market and receive projects for the second phase of GIGA

9’982 12’550 +2’567 +25.7% School Concept and Next-Generation School Affairs DX projects.

Investment of nearly 200 million yen for development human resource, depreciation
Cost of sales 2,948 3,290 +341 +11.6% following product enhancement and a rise of 180 million yen in communication

expenses due to growing usership of cloud service products are anticipated.
Gross profit 7,033 9,260 +2,226 +31.7%
Gross profit point 70.5% 73.8% - -

o, Itis projected that around 400 million yen will be invested in increasing base pay,

SG&A 2,474 3,110 +635 +25.7% .. litment and training.
Operating profit 4,558 6,150 +1,591 +34.9%
Operating margin 45.7% 49.0% - -
Ordinary profit 4,562 6,150 +1,587 +34.8%
Profit attributable
to owners of 3,183 4,200 +1,016 +31.9%
parent
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Full-Year Financial Forecast for the Fiscal Year Ending

March 31, 2026 (Non-Consolidated) ﬁigitalArtg

30YEARS
We will carry out product and sales strategies in the enterprise sector market and maximize our
market share and the amount of orders received in the public sector market to achieve the growth of
net sales, operating profit and ordinary profit.

Millions of Yen
FY Mar. 2026 %
Full-Year Change
Forecast Change

FY Mar. 2025

Full-Year Results

It is expected that contracts and net sales will increase due to the stepping up of
Contracts 10,561 16,470 +5,908 +55.9% solution proposal activities involving priority targets and the conducting of cross-
selling and up-selling activities for existing customers to increase our presence in
Net sales 9’972 12’545 +2’572 +25.8% the enterprise sector market and_receive projec_ts for the_second phase of GIGA
School Concept and Next-Generation School Affairs DX projects.
Investment of nearly 200 million yen for development human resource, depreciation
Cost of sales 2,945 3,290 +344 +11.7% following product enhancement and a rise of 180 million yen in communication
expenses due to growing usership of cloud service products are anticipated.
Gross profit 7,026 9,255 +2,228 +31.7%
Gross profit point 70.5% 73.8% - -
o, Itis projected that around 400 million yen will be invested in increasing base pay,
SG&A 2,464 3,095 +630 +25.6% | ocruitment and training.
Operating profit 4,562 6,160 +1,597 +35.0%
Operating margin 45.8% 49.1% - -
Ordinary profit 4,569 6,160 +1,590 +34.8%
Profit 3,187 4,210 +1,022 +32.1%
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Status of Consolidated Net Sales ﬁigitalArts@

30YEARS

Consolidated net sales are forecast as follows:

Status of Consolidated Net Sales Net sales for the current fiscal year

(Milions of Yen) @ For the current fiscal year, contracts are projected at

25,000 16,475 million yen. Our future actions aimed at reaching
this level include product enhancements including new

product releases, the strengthening of activities in which

we make proposals to priority targets and the

20,000 . . . . s
|mpIe_m¢ntat|on of crqss-selllng anq up-selling activities

’ to existing customers in the enterprise sector market. We

-1,655 will also pursue higher market share in orders for

15,000 projects for the second phase of GIGA School Concept,

an increase in sales per existing customer and the
acquisition of projects for Next-Generation School
Affairs DX in the public sector market.

-30
10,000

® 3,760 million yen from the cloud projects that were
acquired before the previous fiscal year, such as the first
phase of GIGA School Concept projects, are transferred
as sales in the current fiscal year.

5,000

*1 : Sales recorded from the order backlog of contracts acquired in previous fiscal years
New contracts for New sales Deferred contract Others *3 Consolidated financial *2 1 Contracts for the current fiscal year that are deferred to subsequent fiscal years
FY Mar.2026 carried over *1 amount *2 forecast for
porecast for (contract backlogs) o
*3 1 Sales returns and sales at overseas subsidiaries
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Status of Consolidated Contracts by Market ﬁigitalArts@
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Consolidated contracts by market are forecast as follows:
Trend in Consolidated Contracts by Market

= Enterprise = Public = Consumer Enterprlse sector market

16.475 ® Contracts are expected to grow, reflecting the expansion of White
] Operation through proposal activities targeting customers selected
in consideration of their industry and the size of their business to
cultivate new customers, the proposal of solutions involving a
combination of cross-selling and up-selling activities and new
products that can achieve zero trust security to White Operation
customers and the continual functional upgrading of products.

Public sector market

® Aiming to maximize contracts for projects for the second phase of
GIGA School Concept, we will capitalize on our customer base with
our leading market share to collect requests from users for further
upgrading i-FILTER's functions for educational institutions in a bid
to boost customer satisfaction and product value. In addition, we
will continue to implement the project management method that
was practiced to produce favorable results in the previous fiscal
year. We will strictly carry out sales and marketing activities that
advertise additional value for the purpose of increasing both our
5,832 market share in orders and sales per existing customer. With a
view to bolstering contracts for projects for Next-Generation
School Affairs DX, we will leverage the customer base for GIGA
School Concept to generate sales opportunities. We will not only
FY Mar. 2025 FY Mar. 2026 sell mainstay products on a standalone basis but also sell them in
combination with new products and option products.

5,016

results forecast
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Status of Consolidated Net Sales by Market B OigitalArts

30YEARS
Consolidated net sales by market are forecast as follows:
Trend in Consolidated Net Sales by I\/Iar(IKAe”tIions ven R r—
= Enterprise = Public = Consumer ® Net sales are expected to grow, reflecting the expansion of White
12.550 Operation through proposal activities targeting customers selected
5 2 in consideration of their industry and the size of their business to
cultivate new customers, the proposal of solutions involving a

combination of cross-selling and up-selling activities and new
products that can achieve zero trust security to White Operation
customers and the continual functional upgrading of products.

Public sector market

® Aiming to maximize net sales for projects for the second phase of
GIGA School Concept, we will capitalize on our customer base with
our leading market share to collect requests from users for further
upgrading i-FILTER's functions for educational institutions in a bid
to boost customer satisfaction and product value. In addition, we
will continue to implement the project management method that
was practiced to produce favorable results in the previous fiscal
year. We will strictly carry out sales and marketing activities that
5,676 advertise additional value for the purpose of increasing both our
market share in orders and sales per existing customer. With a
view to bolstering net sales for projects for Next-Generation School
Affairs DX, we will leverage the customer base for GIGA School
Concept to generate sales opportunities. We will not only sell

FY Mar. 2025 FY Mar. 2026 mainstay products on a standalone basis but also sell them in
results forecast combination with new products and option products.
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Consolidated Cost of Sales

and Selling, General and Administrative EXpenses ﬁigitalArt&

30YEARS

Regarding cost of sales, depreciation is projected to increase, mainly due to investment in
development personnel and product enhancement. Selling, general and administrative expenses

are expected to rise mainly due to the increased investment in human resources. (ilions of Yen)

FY Mar. 2025 FY Mar. 2026 .
Full-Year Results Full-Year Forecast Change YoY Main Factors for Change
Cost of Sales 2,948 3,290 +11.6%
Labor 1,040 1,239 +19.1% Investmentin new products and personnel for functional development
. 0 Increase in depreciation associated with software development and
Depreciation 365 976 +12.8% improvement
; ; While communication expenses will increase following the increase in the
Communication 1,505 1,684 +11.9%  number of users of cloud service products, we will carry out fundamental
expenses measures to control expenses and limit the cost increase.
Others 653 699 +6.9%
;—Eizlsjt]et;to other -1,116 -1,309 -17.2%  Transfer of costs related to software development to other accounts
SG&A 2,474 3,110 +25.7%
0 Investments in human resources including the hiring of new graduates, the
Personnel expenses 1’229 1’630 +32.7% increase of base pay, and incentive plans
Increase in sales promotion expenses for receiving projects for the second
Advertising expenses 309 348 +12.7%  phase of GIGA School Concept and expenses related to the Group's 30th
anniversary
Others 936 1,131 +20.8%  Strengthening of recruitment (approx. 130 million yen)
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Status of Consolidated Cost of Sales ﬁigitalArt&

30YEARS

Depreciation is expected to increase due to investments in personnel for the development
of new products and new functions and the development and improvement of software.
Communication expenses are forecast to increase slightly after implementation of
fundamental cost control measures.

(Millions of Yen)

4,000 Status of Consolidated Cost of Sales
3,500 +178 +45
+198 10
_ -

3,000 _ 192
2,500
2,000
1,500
1,000

500

0
FY Mar. 2025 Labor Depreciation Communication Others Transfer to FY Mar. 2026
results expenses other accounts forecast
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Status of Consolidated Selling, General and

Administrative Expenses ﬁigitalArtsw

30YEARS

Personnel expenses and hiring expenses are expected to increase for increasing investment in
personnel, which is a priority area in the Medium-Term Management Plan.

Status of Consolidated Selling, General and Administrative Expenses

3,500 (Millions of Yen)
+ 194
3,000 + 401 +39 ——
2,000
1,500
1,000
500
0
FY Mar. 2025 Personnel Advertising Others FY Mar. 2026
results expenses expenses forecast
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Plan for Progress against the Full-Year Consolidated =

Financial Forecast — ﬁ’g’talA" Ls.
30YEARS

The plan envisions progress in contracts to be made mainly in the second half due to the concentration of orders for

projects for the second phase of GIGA School Concept and other orders in the second half. The plan foresees that

net sales will grow at a higher rate than contracts in the first half given the posting of sales for cloud service products,

orders for which were received in the previous fiscal year and earlier. The plan expects a greater concentration of

operating profit in the second half than net sales, given that selling, general and administrative expenses will be
concentrated in the first half.

Plan for Progress against the Full-Year Consolidated Financial Forecast

Full-year forecast: 16,475 million yen

Contracts First half : 34% Second falf : 66%

Full-year forecast: 12,550 million yen

Net sales First half : 45% Second half : 55%

Full-year forecast: 6,150 million yen

Operating Profit First half : 39% Second half : 61%

rate of progress 0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0% 100.0%
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Consolidated Financial Results of the Fiscal Year Ended March 31, 2025

07. Return to Shareholders for the
Fiscal Year Ending March 31, 2026
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Return to Shareholders for the Fiscal Year Ending Mar. 2026 ” ﬁigitalArt&

30YEARS
Starting FY March 2026, we will change our shareholder return policy as follows to strengthen

our stance on returning profit to shareholders. Under the new policy, we plan shareholder
returns for the fiscal year ending March 31, 2026 as follows.

FY Mar. 2025 FY Mar. 2026

Policy

Policy Progressive dividends
*A dividend policy of maintaining and increasing dividends, and avoiding decreasing them in principle
Target payout ratio:

30% or more } Target total return ratio: 50% or more
Return to Shareholders for the Fiscal Year Ending Mar. 2026 (forecast)
Shareholder returns Dividends Purchase of
Dividends: 95.00 yen per share treasury shares
85.00 yen per share Up 10.00 yen from FY Mar. 2025 1 billion yen*

(Dividends have increased

for 12 consecutive years)
Including a commemorative dividend of
5.00 yen for the Group's 30th anniversary

*We will purchase treasury shares
flexibly in consideration of the trends in
our performance and the stock market
and other factors.
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Notes on Descriptions ﬁigitalArts@

30YEARS

® Among the descriptions of plans, strategies and financial forecasts in this
presentation material, those that are not historical facts are forward-looking
statements.

® They reflect judgments made by the management of Digital Arts Inc. based on
information currently available to it. They may be subject to considerable change
depending on changes in the environment and other factors, and the Company does
not in any way guarantee the achievement of the projections.

® Digital Arts Inc. will disclose any significant changes that occur in the future as
appropriate.

® \Vith some exceptions, the basic figures in this presentation are rounded down to the
nearest million yen.
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