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Company Profile

Company
name

Digital Arts Inc.

Date of
establishment

June 1995 | Listed on September 2002

Service Planning, development and sale of internet
security software

Head office 14F Otemachi First Square West Tower,
1-5-1 Otemachi, Chiyoda-ku, Tokyo

Net sales 11,512 million yen (fiscal year ended March 2024)

Operating profit

4,427 million yen (fiscal year ended March 2024)

Stock market

Tokyo Stock Exchange Prime Market
(Securities Code: 2326)

Number of
employees

Consolidated: 292 (As of March 31, 2024)

Sales offices

Hokkaido Sales Office/ Tohoku Sales Office /
Chubu Sales Office/ Kansai Sales Office/
Chushikoku Sales Office/ Kyushu Sales Office

x1: The number of users of i-FILTER Ver. 10, m-FILTER Ver. 5, i-FILTER@Cloud and m-FILTER@Cloud as of June 2024
(internal research)

"DigitalArts,.

For internet convenience,

Safety and security

13 million
active
uSers *1

Domestic
manufacturers

High
profitability




Product Lineup

Enabling users to securely connect to
websites without security concerns

I-FILTER
i-FILTER @ Cloud.

I-FILTER.

F3oY— & 250F

D-SPA.

Endpoint Web
security

Secure proxy
appliance

-4V

filtering software

I Malicious website-
for home use

bigitalArt&

Enabling users to securely send and
receive email without security concerns

M-FILTER.
M-FILTER @ Cloud.

Measures to provide pop-ups for email

misdelivery

M-FILTER

MailAdviser

[For email softwarel [For Microsoft365 softwarel

File encryption solution

Automatically protecting files from the
moment of creation and allowing users
to delete them after transfer

FINALCEDE
FINALCEDE @ Cloud.

File transfer solution

Supporting secure file transfers without
leaking critical information

f T'ILTCR.

Equipped with multi-factor authentication
to ensure the secure management of IDs
for cloud services

Startin.

.

Communication

Providing workplaces and places for
education with secure and comfortable
communication spaces

Chat and

C D
ggr:?eerencing ESk-a

Video
conferencing
tool

Desk Event.
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Keyinon y bigitalArt&

Excluding the impact of the transfer of the shares of a consolidated subsidiary at the end of the
previous fiscal year, net sales for the first quarter of the fiscal year ending March 31, 2025
increased year on year and achieved faster growth than planned by the Group, driven by growth in
the enterprise sector market. Because of the schedule of investment in human resources,
operating profit decreased, but this result was as planned by the Group.

In the enterprise sector market, net sales grew, through major growth in i-FILTER,
which captured needs for a variety of security measures. (Excluding DAC+)

01

In the public sector market, net sales grew following the acquisition of Security
Improvements for Local Governments projects, which remained in demand, and Next-
Generation School Affairs DX projects, for which full-scale procurement began this year.

02

With the exclusion of DAC from consolidation, the consolidated cost of sales and
personnel expenses decreased. Operating profit decreased, although it was in line with
plans. The fall was due mainly to increased investment in human resources as planned,
a rise in communication expenses after the expansion of the user base of a cloud service
product, and increased sales promotion aimed at sales expansion.

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)
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Material on Consolidated Financial Results
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Consolidated Results Highlights 0igitaIArts®

Special The transfer of all shares in Digital Arts Consulting (DAC-1), a consolidated subsidiary, held by the
Not Company at the end of the previous fiscal year has an impact of lowering contracts and net sales
otes by around 452 million yen respectively for the current fiscal year.

« In the enterprise sector market, i-FILTER sales rose significantly,

Contracts 1 9 9 3 . mainly because of the winning of projects aimed at facilitating the
J m||||0n yen transition to cloud security and those from clients switching from
The figure in square competitors’ products.
brackets [ ] (-255 million yen or -11.4% YoY)

represents the result « In the public sector market, performance was steady with the
excluding DAC. [+ 196 million yen or +11.0% YoY] acquisition of Security Improvements for Local Governments
projects and Next-Generation School Affairs DX projects.

« In the enterprise sector market, sales saw robust growth, reflecting

2 2 I sales from strong orders for cloud service products and from license
Net sales / million yen sales products.

) . -  In the public sector market, sales were up following the posting of
The figure in square _ - o) !
brackets [ ] . | (-307 million yen or -12.1% YoY) sales from Security Improvements for Local Governments projects
Zi‘zanZf:ésotAg.reSUt [+ 145 million yen or +7.0% YoY] and Next-Generation School Affairs DX projects, as well as from

GIGA School Concept projects received in preceding fiscal years.

« With respect to the cost of sales, labor expenses rose due to a base
pay increase for development personnel and communication

Operating 8 3 8 A expenses climbed after an increase in users of cloud service
pI‘Ofit m|"|0n Ven products. SG&A expenses rose with an increase in sales promotional
(-33 million yen or -3.9% YoY) measures to boost sales.

« Given the schedule of investment in human resources, operating
profit decreased, but this result was as planned by the Group.

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)
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Consolidated Statement of Income | 0igitalArts®

Contracts and net sales (excluding DAC+) grew faster than had been expected by the Group. In contrast, due to the
schedule for investment in human resources, operating profit decreased, although it was in line with the Group's plan.

(Million yen)
First Quarter First Quarter FY March 2025

FY March 2024 Change YoY Full-Year Forecast =
Contracts
The| fi(;g_ureDir/j\équare brackets [ ] represents the result 2,248 [ 1,796] 1,993 = 1 1 -40/0 [+ 1 1 -00/0] =
excluding .
Net sal
Th?fljgfraeDiﬁgquare brackets [ ] represents the result 2, 541 [2,088] 2,234 '12. 10/0 [+7.0°/0] 10,720
excluding .
Cost of sales 1,019 726 -28.8% 2,850
Gross profit 1,521 1,508 -0.9% 7,870
Selling, general and administrative
expenses 648 669 +3.1% 2,730
Operating profit 872 838 -3.9% 5,140
Operating margin 34.3% 37.6% - 47.9%
ordinary profit 885 847 -4.3% 5,140
Profit attributable t f
p;(:elnta riputapie to owners o 614 584 _5.00/0 3’540
EBITDA s 1,109 1,089 -1.8% -

*1: DAC: Digital Al in d at the end of the previous fiscal year)

*2: Financial
*3: EBITDA =

Ses
8 Copyright © Digital Arts Inc.



Trend in Consolidated Contracts

bigitalArt&

Consolidated contracts totaled 1,993 million yen, up 11.0% year on year. (excluding DAC-)

Trend in Contracts

(Million yen)

DAC m Cloud service products m License sales products/Others

2,248

43.5%

56.5%

' g
» <

1,796

A

+15.9%

782

RN +7.1%

FY Mar. 2024
1Q

y

FY Mar. 2024
1Q (Excluding DAC)

1,993
(+11.0%)

906

1,086

FY Mar. 2025
1Q

4

45.5%

<

54.5%

\

<

Contracts for cloud service products grew 15.9%.
Sales of i-FILTER@Cloud were strong as it
captured needs for the transition to cloud security
in the enterprise sector market and needs for the
visualization of the state of use of SaaS following
the expansion of its utilization for business. In
addition, Next-Generation School Affairs DX
projects were steadily won in the public sector
market.

Contracts for license sales products and other
category increased 7.1% (excluding DAC). In the
enterprise sector market, the Group won projects
for shifting from competitors' on-premise
products. In the public sector market, we received
brisk orders for Security Improvements for Local
Governments projects, Next-Generation School
Affairs DX projects and other projects.

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)
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Trend in Order Backlog ’DigitaIArt&

Excluding GIGA School Concept projects, sales from which will be posted for the
next and subsequent fiscal years, contracts steadily increased.

Trend in order backlog

m Sales for 2Q-4Q FY Mar. 2025 m Sales from the next fiscal year e Many GIGA School Concept projects have five-year terms.
Sales for 2Q-4Q FY Mar. 2025 (GIGA) Sales from the next fiscal year(GIGA) e Over time, sales were pOSted from more and more of the
e projects won in the first phase of GIGA School Concept.
6,029 o 7 That resulted in a decrease in the amount of sales to be
5 408 (Million yen) .- posted for the next and subsequent fiscal years.
4

. Meanwhile, the acquisition of projects in the second phase
43.29 of GIGA School Concept gathered pace and contracts are
=43.2% expected to increase further.

Sales in the 2Q-4Q period of the fiscal year under review
will rise because the Group has been continuously gaining
new GIGA School Concept projects.

Sales from the next fiscal yearfl Sales for 2Q-4Q FY Mar. 2025

The order backlog is steadily increasing, reflecting the
gradually growing percentage of enterprise contracts that

+6.7%

+17.7%

+14.0%

End of End of are for cloud service products. Many of these are one-year
FY Jun. 2023 FY Jun. 2024 contracts.

Copyright © Digital Arts Inc.




Change in Net Sales

| bigitalArt&

Consolidated net sales grew 7.0% year on year, to 2,234 million yen. (excluding bac.)

Change in Net Sales

(Million yen)

DAC m Cloud service products m Licence sales/Others

2,541

2,234

2088 (+7.0%)

1,004 RELEO Y | 49.3%

1,084 +4.5% mih ki 50.7%

FY Mar. 2024 FY Mar. 2024 FY Mar. 2025
1Q 1Q (Excluding DAC) 1Q

Net sales of cloud service products were up
9.6%, reflecting brisk sales growth of i-
FILTER@Cloud in the enterprises sector
market, the acquisition of Next-Generation
School Affairs DX projects in the public
sector market, and the posting of sales
from the GIGA School Concept projects won
in preceding fiscal years.

Net sales of license sales products and
other category (excluding DAC) increased
4.5% after net sales growth in the
enterprise sector market and the winning of
Security Improvements for Local
Governments projects, Next-Generation
School Affairs DX projects and other
projects in the public sector market.

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)
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Supplement) Method of recording sales by product

<4—— Contract period (n months)+1 month —»
3 i |
o g Order I
==l backlog S
o2 |
3 s L ]
g =
: g2 ' ' '
License sales =8 ) ) .
Contract 8 Amount equivalent to maintenance fee is
roducts Dracs :
P m prorated over contract period "n"
g€
28
oo
- 3
M
D
o
Y months Y+1 Y+2 L. Y+n Y+n+1
(contract months) months months months months
<4—  Contract period (n months) ————»

o
g8
- S Order
Cloud service 23
Contracts [ERCEEEN backiog
products 23
° =
o)
g3g
Qg
=g I
‘g I
Net sales
Y months Y+1 Y+2 Y+n-1 Y+n
(contract months) months months months months

DigitaIArt&

License fees make up a large
proportion of the contract
amount. This portion is recorded
in a lump sum as sales in the
month when the contract is
obtained.

Amount equivalent to
maintenance fee is recorded on
a pro rata basis over the
contract period.

Contract amount is recorded as
sales on a pro rata basis over
the contract period (split into
equal monthly amounts).

As the contract amount of cloud
service products rises, the
contract amount that is deferred
(order backlog) increases.

Copyright © Digital Arts Inc.



Supplement) Relationship between contract amount and

sales by product (one-year contracts) | bigitalArt&

For example, the diagrams on the left show the relationships

M License sales products between the contract amount and net sales in license sales

W Gloud servics products products and cloud service products with a one-year contract at
the amount of 600 million yen.

. m m Contracts
Trend in

Contracts For license sales products, contracts in the second and subsequent years
are half of those of the first year. For cloud service products, contracts in
the second and subsequent years are the same amounts as those in the
first year. An increase in new contracts for cloud service products will

Year X Year X  YearX  YearX+1 YearX+1 _ Year X+1 Year X+2
Jan. Feb. Dec. Jan. Feb. Dec. Jan. result in a higher growth rate in coming fiscal years than for license
) sales products.
First year Second year Third year
Net sales
Change in For license sales products, a high percentage of net sales is recorded at
Net Sales the time of the contract. For cloud service products, net sales are posted
5 5 5 5 in monthly installments. For license sales products, net sales decrease
| 50 | | 50 | | 50 | | 50 | because of a decline in contracts at the time of renewal. For cloud
Year X Year X - Year X Year X+1  Year X+1 .. Year X+1 Year X+2 service products, net sales are constant.
Jan. Feb. Dec. Jan. Feb. Dec. Jan.

13 Copyright © Digital Arts Inc.




Supplement) Relationship between contract amount and

sales by product (multi-year contracts) DigitalArt&

Many projects in the public sector market are multi-year contracts, such
as five-year ones. They have longer periods until renewal.

Il License sales products

W Cloud service products For example, the diagrams on the left show the relationships

between the contract amount and net sales in license sales
600 600 600 products and cloud service products with a five-year contract of
600 million yen.

Trend in
Contracts
Contracts
600 600 600
For both license sales products and cloud service products, contract
amounts are unchanged at the time of renewal.
Year X Year = Year Year Year  Year Year
X+1 X+4  X+5 X+6 X+9  X+10
Net sales
For license sales products, a high percentage of net sales is recorded
(I:\lhatnsgei in at the time of the contract. For cloud service products, sales are
et Sales . . . ) .
recorded in monthly installments for a period of five years. This
ﬁ ﬁ 12 12 means a wider gap between the contract amount and net sales
(order backlog).
Year Year Year Year Year Year
Year X X+1 7 X+4 X+5 X+6 T X+9  X+10

14 Copyright © Digital Arts Inc.




Quarterly Trend in Net sales, Operating profit pigital Arts

(Million yen)
DAC. m1Q m2Q m3Q m4Q

10,436

9,051

4,427
4,126

Net sales Operating Net sales Operating Net sales Operating Net sales Operating Net sales Operating
profit profit profit profit profit
FY Mar. 2021 FY Mar. 2022 FY Mar. 2023 FY Mar. 2024 FY Mar. 2025

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)
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Consolidated Cost of Sales

and Selling, General and Administrative Expenses | DigitalArt&

While the consolidated cost of sales and DAC.. personnel expenses decreased, the Group
increased investment in human resources as planned.

First Quarter First Quarter .
Fy March 2024 BRI Pnpbefy Change YoY Main Factors for Change
Cost of sales 1,019 726 -293
Increase due to the enhancement of DA’s development

Labor 452 256 -195 | workforce (+39M)

Impact of exclusion of DAC from consolidated (Approx. -230M)
Depreciation 200 213 +12

(Million yen)

Communication Cloud server expenses rose as a result of an increase in licenses for
expenses 294 369 +74

cloud service products (+74M)

Other 30 1 145 _ 1 56 Increase due to the development of new DA products (+20M)

Impact of exclusion of DAC from consolidated (Approx. -170M)
Transfer to other
accounts -229 -258 -28

Selling, general and
administrative expenses 648 669 +20

Increase in DA’s personnel expenses (+9M)
Personnel expenses 329 3 14 - 1 5 Impact of exclusion of DAC from consolidated (Approx. -24M)

Advertising expenses 80 106 4+ 25 | Addition of sales promotions through events and seminars, etc.

Other 238 248 +10

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal
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Quarterly Trend in Consolidated Cost of Sales

DigitalArt&

i Transfer to other accounts (Million yen)
7 Cost of Sales
Other
m Communication expenses
m Depresiation 1,527
1,450
W Labor ,
1,340 | 1250
1,204 i 3321270; 400
1231 :
989 | 351
2443220 4
946 921 962 = patl
839 ] 170 145
- 173 1222 .
----- ] 1226 ; 258
134 1641220 ' 324 308
1225
169 273
21181 117
204 PR
Depreciation 736 766 726
S5 701
470
Labor 332 430
1Q 3Q 4Q 1Q 2Q 3Q 2Q 3Q 4Q 1Q
FY Mar. 2022 FY Mar. 2023 FY Mar. 2024 FY Mar. 2025

17
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Quarterly Trend in Consolidated

Selling, General and Administrative Expenses

DigitalArt&

m Personnel expenses m Advertising expenses other
(Million yen)
669
660 648 646
609 609 608
597
574 558 578
169 526
487 238 215 e
229 214 224
191 59 04 216 232
193
159
- 78 80
74 67 79
51 70
329
277 263 302 280 = 293 285
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 1Q
FY Mar. 2022 FY Mar. 2023 FY Mar. 2024 FY Mar. 2025

18 Copyright © Digital Arts Inc.



Consolidated Balance Sheet : 0igitalArts®

The equity ratio was up 3.3 percentage points from the end of the previous fiscal

year, to 74.3%.

Current assets
(Cash and deposits)
Non-current assets
Total assets

Current liabilities

(Advanced received)

Non-current liabilities
Equity capital

Net assets

Equity ratio

2{0]3

2{07:

(Million yen)

Change from

s | s SRS | i racors orcranes
18,189 20,183 19,108 -5.3% | Cash and deposits (-1,290M)
16,387 18,339 17,049 -7.0% | Ieeiey g ey s o ey s
2,256 2,334 2,363 +1.2%
20,446 22,518 21,471 -4.6%
6,486 6,467 5,451 -15.7% | Income taxes payable (-1,071M)
5’3 17 4,4 18 4,395 -0.5% SD:IZI:ased linked to the progress in the recording of
50 52 52 +0.0%
13,877| 15986 15,955 -0.2% | [ i S S oo
13,909 15,998 15,967 -0.2%
67.9% 71.0% 74.3% -
4.4% 29.1% 3.7% -
3.0% 20.1% 2.7% -

Copyright © Digital Arts Inc.
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Material on Consolidated Financial Results
for the First Quarter of the Fiscal Year Ending March 31, 2025

[F1 Non-consolidated Results Highlights
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Summary of Non-consolidated Results | pigitalArt&

Contracts and net sales increased year on year and faster than had been expected by the Group, chiefly
driven by the growth in the enterprise sector market. In contrast, due to the schedule for investment in

human resources, operating profit decreased, although it was in line with the Group's plan. il )
1nlion yen

ey, changevov | Y March 2025
Contracts 1,793 1,990 +11.0% -
Net sales 2,085 2,231 +7.0% 10,710
Cost of sales 616 725 +17.6% 2,850
Gross profit 1,469 1,506 +2.5% 7,860
aaministrative expenses 591 665 +12.6% 2,710
Operating profit 877 840 -4.2% 5,150
Operating margin 42.1% 37.7% - 48.1%
Ordinary profit 888 849 -4.5% 5,150
Profit 617 586 -5.0% 3,550

Note: Financial Forecast is the non-consolidated financial forecast announced on May 8, 2024.

Copyright © Digital Arts Inc.
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Material on Consolidated Financial Results
for the First Quarter of the Fiscal Year Ending March 31, 2025

LE]l Net Sales by Market
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Consolidated Contract Amount by Market

Digi talArts.

The contract amount expanded in the enterprise sector market, and it expanded
in the public sector market as well. (Excluding bAC-1)

Trend in Consolidated Contract
Amount by Market

(Million yen)
2,248 1,993

(+11.0%)

2aE 1,796

-4.5%

e} Public
822 +8.9%

Yl 14-8% IVl Enterprise

FY Mar. 2024 FY Mar. 2024 1Q FY Mar. 2025
1Q (Excluding DAC) 1Q

In the enterprise sector market, contracts
(excluding DAC) increased by 128 million yen (or
+14.8%). The i-FILTER attained solid sales,
meeting needs for the shift to cloud security, for
the visualization of the state of use of SaaS after
expansion of its use for business, and for the
shift from competitors' on-premise products.

In the public sector market, contracts increased
by 73 million yen (or +8.9%). This reflects a
brisk performance, including the acquisition of
Security Improvements for Local Governments
projects, Next-Generation School Affairs DX
projects and other projects.

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)
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Consolidated Net sales by Market J’DigitaIArts

The net sales expanded in the enterprise sector market, and it expanded in the public
sector market as well. (Excluding DAC-)

Trend in Consolidated Net Sales - In the enterprise sector market, net sales
by Market (excluding DAC) rose 108 million yen (or +11.2%).
2,541 (Million yen) Their trend was similar to that of contracts. The i-
2,234 FILTER sold well to meet needs for the transfer to
DAC 2,088 (+7.0%) cloud security, for vis_ualiza_tion qf_ the_ state of use
/ < of SaaS after expansion of its utilization for

e business, and for the shift from competitors' on-

premise products.

1,066 :
LY +4.9% [ Public

- In the public sector market, net sales increased 49
million yen (or +4.9%). We won steadily Security
Improvements for Local Governments projects as
well as Next-Generation School Affairs DX projects.

IMWEY Enterprise We also recorded sales from the GIGA School

Concept projects won in preceding fiscal years.

P+ 11.2%

FY Mar. 2024 FY Mar. 2024 FY Mar. 2025
1Q 1Q (Excluding 1Q
DAC)

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)
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Trend in Consolidated Net Sales by Market

0igitaIArts®

Net sales for the first quarter reached a record high. (exciuding bac.) (Millon yen)
2,541
2,386 DAC
2,234
318 452
1,919
263 Enterprise
943 965
1,413
124
1,158 1,217 1,249 803
916
803 688 725
530 1,017 1,016 Public
738
408 383
296

FY Mar. 2016 1Q FY Mar. 2017 1Q FY Mar. 2018 1Q FY Mar. 2019 1Q FY Mar. 2020 1Q

FY Mar. 2021 1Q FY Mar. 2022 1Q FY Mar. 2023 1Q FY Mar. 2024 1Q FY Mar. 2025 1Q
*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)

Note: DAC figures for 2020 and earlier are omitted, given that they have minor impacts.

25
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(Reference) Trends in Non-Consolidated NeﬂSales

Net sales for the first quarter reached a record high.

1,655
H 1,162 1,204 1,211 ke

FY Mar. 2016 FY Mar. 2017 FY Mar. 2018 FY Mar. 2019 FY Mar. 2020 FY Mar. 2021 FY Mar. 2022 FY Mar. 2023

Digi talArts.

(Million yen)
I 2231
FY Mar. 2024 FY Mar. 2025
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Quarterly Trend in Consolidated Net Sales by Market 0igitaIArts

Net sales for the first quarter reached a record high. (excuding bac.) (Million yen)

DAC
652
556
384
241 381 535
357 452
287 318
248
218 062
929 1,084
263 917 .
176 2 943 965 Enterprise
2 811
124 EeL
803
808
745
722
1,313 1,269 | .
974 1, 1,01 i i 1,014 Public
785 738

451 =97 T
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q

FY Mar. 2021 FY Mar. 2022 FY Mar. 2023 FY Mar. 2024 FY Mar. 2025

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)

27 Copyright © Digital Arts Inc.




I g

m Net Sales by Market

Enterprise Sector




Net Sales in Enterprise Sector Market by Produc

4 Digi talArts.

e

Net sales achieved enormous growth, reflecting a major Iéap in the i-FILTER series
following the acquisition of projects for shifting to cloud security and for shifting from
competitors' products, as well as strong sales of options. (excluding bAC-1)

Trend in Net Sales in Enterprise
Sector Market by Product

(Million yen)
1,418

1,074

DAC (+11.2%)

965 +29%

-4.9%

i-FILTER
+18.6% AV series

641

FY Mar. 2024 FY Mar. 2024 FY Mar. 2025
1Q 1Q (Excluding DAC) 1Q

29

The I-FILTER series sales grew sharply (by +119 million yen
or +18.6%), reflecting successful efforts to capture demand
for a shift to cloud security, demand for the visualization of
the state of use of SaaS after expansion of its use for business,
and demand from clients switching from competitors' on-
premise products, as well as strong sales of the Anti-Virus &
Sandbox option.

The m-FILTER series sales contracted (by -12 million yen or
-4.9%) due to the impact of the large project in the previous
year, although m-FILTER@Cloud earned high marks and brisk
new projects for its comprehensive functions to meet multiple
email security needs, including protection from ransomware
attacks and email security in the cloud environment.

The new product, f-FILTER, is a solution primarily controlling
what is called PPAP, a file transfer practice in which the file is
converted into a password-protected zip file before sending
and the password is sent in a separate e-mail message. Brisk
orders were won for a bundle with m-FILTER and the number
of projects increased.

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)
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E Net Sales by Market

Public Sector




Net Sales of Public Sector Market by Produc

Dlgt talArts.

Net sales were strong with the continued acquisition of Securlty Improvements for
Local Governments projects and the new acquisition of Next-Generation School Affairs

DX projects.

Trend in Net Sales of Public Sector
Market by Product

(Million yen)
1,066
1,016 -10.9% (+4.9%)
-2.6%
+7.0% 864 i-FILTER

series

FY Mar. 2024 1Q

FY Mar. 2025 1Q

Sales of the i-FILTER series went up (by +56
million yen or +7.0%), reflecting the healthy
acquisition of Security Improvements for Local
Governments projects and Next-Generation School
Affairs DX projects.

Sales of the m-FILTER series were down slightly
(by -5 million yen or -2.6%). We managed to win
Next-Generation School Affairs DX projects and
large projects for Security Improvements for Local
Governments projects, but local governments
seemed to have weaker needs for security
improvement measures than in the previous fiscal
year.

In the Next-Generation School Affairs DX projects,
the FinalCode series and the new product of f-
FILTER responded to file security needs.
Accordingly, the pipeline improved.

Copyright © Digital Arts Inc.
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E Net Sales by Market

Consumer Sector




Net Sales of Consumer Sector Market by Product DigitalArts

In the consumer sector market, net sales did not increase as expected due to the sense of plateauing
with respect to demand for filtering measures. The Group will facilitate the strengthening of products
and expand target customers, aiming to tap into new demand.

Trend in Net Sales of Consumer - Net sales of products for computers rose (by
Sector Market by Product ilion yen) +2 million yen or +3.7%) as a result of
/ advertising multiple-year package products
106 and taking initiatives for products for
93 Internet cafes.
(-12.0%)

* Net sales of products for mobile terminals
and others declined (by -14 million yen or
+3.7% -28.4%), reflecting a slowdown in new
contracts obtained.

« Regarding products for personal computers
and mobile phones, given the sense of a
plateauing of demand for filtering measures

e 37 for mobile for children, the Group will strengthen its

silinlielly, €is: products, while also securing new revenue
sources through the expansion of target
customers.

FY Mar. 2024 1Q FY Mar. 2025 1Q
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m FY03/25 Initiatives

Product Strategy and Sales Strategy




Product Strategy DigitalArts.

In view of the rate of growth of the product market and our advantages, we will
increase solutions in promising areas and investment areas to maximize synergy
with our mainstay solutions.

I Investment areas Fruture promising areas Future core areas (stable areas) Promising areas = Market growth rates
High

o
in promising areas
v SWG

19.5%
- a .

Authen v ZTNA . and investment areas
Julnerabilit 17.8% tication

assessmen

Increase in the
number of solutions

Web access security

Market : a2y

growth

rate Jnified endpoi
management
(UEM) tools

Our main solutions

Gateway security

Security monitoring tools
FW-, VPN- and UTM-rela
products

Improvement Implementation of downsizing, withdrawal and o
Low ‘ domain collaboration with other companies Areas for acquisition of stable revenue Stable areas

Low Our advantage High

Source: Our estimates based on various kinds of information
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Carry out upselling and cross-selling | pigitalArt&

We will promote cross-selling and upselling for White Operation customers.

PPAP countermeasures Anti-malware measures

File transfer and file encryption Enhanced anti-infection protection to protect
. against threats from the internet and from email
FTILTCR. FINALCEBDE
J 0 i-FILTER. " [} m-FILTER

Anti-Virus & Sandbox e Anti-Virus & Sandbox
w0/ L

ID management

Multi-factor authentication
and single sign-on (SSO)

Startlnm

Threat detection

Detecting attacks from the
internet and email to issue
alerts and reports

WhitelOperation
clients

i-FILTER. i-FILTER@Cloud. M-FILTER  m-FILTER @ Cloud.
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Increase in Public Sector Market Share




Phase 2 of the GIGA School Concept 0igitaIArts®

The implementation of Phase 2 of the GIGA School Concept
was planned for the five-year period starting in FY2024.

[GIGA School Concept operated by the Ministry of Education, Culture, Sports, Science and Technology]

IPETDETDE DR ECDECDE NN
Cabinet decision already made regarding the budget
Phase 1 of the GIGA School Concept for device replacement up Ult”_20_25_ — o e o o o

Support for the provision of Replacement
doro for schog,_aged Children of Devices b Phase 2 of the GIGA School Concept — NEXT GIGA
- Achievement of an environment
in which every school-aged child + Budget scheme
has a device Budget Organized replacement of ,’[ My of Educatior, ]
: the devices for each and Technology

Construction of school _4_61.0 school-aged over a period Granting expenses to
networks at all schools billion yen of around five vears create a foundation

rou v r

y Prefectural government ]
Deployment of Budget (-2025)*1 (foundation)- _
GIGA School supporters 266.1 billion yen Granting subsidies  aoeurement
ona

*1 Only for replacement of GIGA - ' - pregecture—gy—_
Development of an emergency School Concept Devices [ City/town/village ] prefecture basis
online learning environment —

Source: The data were prepared by the Company based on data of the Ministry of Education, Culture, Sports, Science and Technology and media reports.
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Initiatives in Phase 2 of GIGA School Concept | 0igitalArts®

We will work proactively to ensure the renewal of existing contracts as well
as receive new contracts to increase our market share.

[Our share of the GIGA School Concept market]

Phase 1 of GIGA School Concept Phase 2 of GIGA School Concept

2019 2020 2021 2022 2023 i 2024 2025 2026 2027 2028

! The filtering market is expected
! to grow under the GIGA School

. Concept.
Earning the

v’ The shift from free filtering to NeW
market's trust 53%

charged filtering will accelerate.

f contracts

Increase
Strengthening of functions, of our
increase of product value and market
proper unit pricing share

the renewal of
existing contracts
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Phase 2 of the GIGA School Concept — Timing of the

Replacement of GIGA School Concept Devices | DigitalArt&

The GIGA School Concept device replacement will start in the fiscal year ending March
31, 2025 and will be fully implemented in the fiscal year ending March 31, 2026.

[GIGA device replacement timing]

Percent of devices replaced POINT

v' As for the date of replacing GIGA devices,
approx. 60% of the education boards
will be due for replacement by the end
of FY March 2026.

FY March 2025

FY March 2026

v' The guidelines for device procurement in
phase 2 of the GIGA School Concept
presented by the Ministry of Education,
Culture, Sports, Science and Technology
stipulate that the procured devices must

FY March 2027

FY March 2028

onwards h - - .
have a web filtering function. It is
Other anticipated that procurement of web
~ filtering will be faster than in phase 1.

e

Depending on the
budget and other
factors

v

Source : The data were prepared by the Company based on data of the Ministry of Education, Culture, Sports, Science and Technology and media reports.
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Next-Generation School Affairs DX 0igitaIArts®

The Ministry of Education, Culture, Sports, Science and Technology calls for the following
implementation as the direction of the next-generation school affairs DX:
*As a regional fiscal measure, financial support of 180.5 billion yen on a single-year basis has always been provided for computerization of school affairs

Make it possible to reduce the burden on teaching staff and school This can be tackled by utilizing
officials worki_ng inside and outside the school, as vyell ason mem_bers GIGA devices and the existing
of the education boards, and support the acceleration and activation of network environment
Work communication through active use of the general-purpose cloud tools
style
form A
= Dev_elop an _environment offering connection to the scl'_mool Integration of school
affairs/learning systems from anywhere and allow flexible and safe work affairs/learning networks
styles tailored to the individual needs of teaching staff g
N
Allow low-cost and real-time integration of data owned by school affairs Cloud migration of school Security measures
system and the learning system affairs support system are essential for
implementation in
Data , J
a safe and

linking :
Support the sophistication of school management, educational reassuring way
guidelines and education policies by visualizing various kinds of data in

an integrated way by using the dashboard function

Creation of Data chaining
infrastructure (dashboard)

Cloud migration of school
affairs support system

Allow securing operation continuity even in the event of a large-scale
disaster

Source: Created by the Company based on https://www.mext.go.jp/b_menu/shingi/chousa/shotou/175/mext_01385.html
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Initiative for Next-Generation School Affairs DX

0igitaIArts®

Our products are applicable in many different areas to ensure security. We
will proactively advertise the value of our products.

Overview diagram of security measures in school affairs DX

Internet public cloud

Automatic data encryption

- School -
R 4—@—
e
- %
Multi-fact
IDS/IPS IDS/IPS
Risk-based

Single sign-on
Mobile device

Teachers i
management

E Mobile dev
- Encryption Of
- communication path —
AntIVIms m
Web filtering

Bo ool AD

Business trip destination, etc. Schools

Learning
system

*.

-
=
4

Multi-factor
authentication
Risk-based
authentication

Single sign-on

Teaching staff's

Schoolchildren and students'
terminals

terminals

Students

Data encryption

Schoolchildren and students'
home, etc.

[ ] = scope of supports

Security support map with our products

Internet public cloud

| File encryption | FINALCEDE
@ s @ ;... &
g e @ e

1DS/1PS
Authentication

Teaching staff’s
terminals

Teachers '

Students

Mobile de i
= encryption/ communication path
Antivirus EDR

Filtering

Measure to prevent erroneous D
email transmission ——

Business trip destination, etc. m-F"_‘l'ER Schools

a3

IDS/IPS
Authentication

FFILTER ———

Startlnw

Schoolchildren and students'
terminals

encryption/
FINALCEDE
D7”5-b

A 0O

Schoolchildren and students'

home, etc.
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Schedule for Development of Next-Generation School

Affairs DX Y DigitalArts.

Procurement of products is expected to start in the fiscal year ending March 31,
2025 with a view toward the operation of a school affairs support system.

[School Affairs DX development schedule]

Percent of development achieved POINT

v' As a regional fiscal measure, financial
FYZI;;I;;Ch support of 180.5 billion yen on a single-
year basis has always been provided for
FY March computerization of school affairs
2026
v' The Ministry of Education, Culture, Sports,
FY March 12 Science and Technology's document,
2027 u School Affairs DX under the GIGA School
FY March Conce_pt, stresses the importa.nce of
2028 security measures by presenting some case
studies. For school affairs that involve the
FY March personal information of school-aged
2029 children, it is necessary to apply stronger
measures than the measures used for GIGA
No plans to 13 School Concept devices.
introduce % j

Source : The data were prepared by the Company based on data of the Ministry of Education, Culture, Sports, Science and Technology and media reports.
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Material on Consolidated Financial Results
for the First Quarter of the Fiscal Year Ending March 31, 2025

m Status of Measures for the Fiscal Year
Ending March 2025




Functions Upgrade [StartIn] i bigitalArt&

It is possible to issue and revoke certificates from StartIn. This allows
access only to terminals that hold certificates while also preventing
access from terminals that don’t hold the certificates.

New Functions
released in June

By installing certificates in terminals in advance, the product checks whether terminals to which Startin
has accessed hold certificates.

(" ") Distribution of

Startin.  —

o The product issues certificates

through the administration
screen of Startln. @
It is possible to choose .‘

notified to users by email or 9 from terminals that hold
distributed by administrators x certificates.
g to each terminal. g )

46 Copyright © Digital Arts Inc.
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Functions Upgraded [f-FILTER]

Large-size storage / file storage period adjustment functions

| bigitalArt&

New Functions
released in July

Examples of requests for f-FILTER

MB, since they cannot be sent by

Customer A we hope that f-FILTER will
support large files of over 100
e-mail.

several days. (A period shorter
than 30 days is desirable.)

Customer B For security reasons, we want to
limit the file access period to

Customer C [ We hope that, for audit purposes,
files can be stored for a longer
period than 30 days, such as five

Enhancement of features

The uploadable file size is increased to 20 GB
and an option is provided that allows users to
choose from different levels of storage
capacity according to their needs.

The software is modified to provide a
standard function that allows users to set the
file access period within a range from one day
to 30 days.

An option is provided that allows users to
configure the file storage period to one year,
three years, five years, seven years and

vV Vv Vv

to seven years. } others.

Copyright © Digital Arts Inc.




Toughening of Security for Local Government:

Compliance with New Guidelines | ' DigitalArt&

A system for connection under the so-called a (alpha) model from a business terminal in the LGWAN connection
system to the cloud service is called the a’ model, and this model is now under consideration. There are a number
of points that can be dealt with using the Company's solutions, and acquisition of certification under the
Information system Security Management and Assessment Program (ISMAP-1) is significant for implementing the
measures. It is likely that the situation will be advantageous to the Company.

Japanese Government Cloud and the . . Municipal information
Basic Resident Registration Network System LGWAN Specific cloud service security cloud

L)
Authentication 1 Web connection contrgl and access log
S : FIILTCR management
tartin. |! . - =
: FILTER.
: Neutralization of email and files Measures against errofeous transmission and
1 rILTI:R management of email prchives
- — — M-FILTER. = -F o
s I sty M-FILTER.
restrictions on tenants 1 I
Local governments FILTER. |
System using National Identification LGWAN-connected system Internet-connected system
Number (My Number)
Secure management of confidential files Secure management of confidential files | . .
| FINALCEDE l | FINALCEDE l m-FILTER. =
— . in collaboration with u u u I;.
.-=_. -—._=. FileZenS ——
HHH _— H HH _— <-d..p
. . R . Neutralized .
Terminals handling individual numbers Terminals connected to LGWAN communication Terminals connected to the Internet
A

*1: Security assessment system for government information systems
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Digital Arts' Solutions: Status of ISMAP Registratio

Web Security

i-FILTER.

Enabling users to securely connect to
websites without security concerns

F TILTCR (&5

ISMAP

2|

Supporting secure file transfers without
leaking critical information

Mail Security

M-FILTER.

M-FILTER @ Cloud

. Registration
-l 5 Microsoft 365 ; N

m rILI ER,n supported Version penlcg&%;vmh
MailAdviser

y
Lt

Enabling users to securely send and receive email

0igitaIArts®

FINALCEDE

FINALCEDE @ Cloud.

Automatically protecting files from the
moment of creation and allowing users to
delete them after transfer

ISMAP

Registration
Start lnw pending with

Equipped with multi-factor authentication
to ensure the secure management of IDs
for cloud services

Chat/teleconference

Registered
es k» with ISMAP

Providing workplaces and places for
education with secure and comfortable
communication spaces

49
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New Function for GIGA School Concept (1) | 0igitalArts®

[ New functions ]

released in April

A5 —%y MHEKR

28 2024/2/18~2024/3/19 ks O~ 128

Visualizing what websites
schoolchildren and students view
and how often

CASE 1 CASE 2
+ Number of those Terminal use b e 7 Web¥—E RBORHHMM

‘* + using terminals in the E E tio b hool — i+ vieby—£2 SR i
late night time slot ratio by schoo e i E—— S
07, G el Yahoa! AL 24— SEEL35 145 225
DAk 89 |3 Gmail FT 77 1L SEB035 035 1453
Eo Txé 12:, 4 Microsoft TechNet Online B0 124 185
CASE 3 CASE 4 5 X (Twitter) S#7 7 ZEE (OAUthZZE) 2SS 264 265
3 X (Twitter) O4F 12 285484 205 245
= -x ; O— Ranking of time 7 Vahoo! B - IERR EIes 16% 225
== Duratlon Of use by F Slots ingterms Of 8 HERPEARF v o)l BE 2EAZ7SH 185 2653
=| online service = . user_3953 iss 10 .
= ratio of use SEEEEIEIT — 45 105

Meeting one of the conditions for subsidies for
terminal replacement costs, monitoring the
state of operation of terminals for fulfillment of
the minimum standard for specifications.
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A major update
in April!

EANI-FeAn

Zﬁ!*_"

ZOO00_ )

ML SFER H0

WY RALE 33)

New Function for GIGA School Concept (2) 0igitaIArts®

(D=2 2%

It is a portal website that put together online learning videos.

It supports search by grade or by subject and indication of
videos in the order of popularity. It can be used by
schoolchildren and students for home learning and for
educational materials in school classes.

Pointl Point2
For previews and For educational materials
reviews of school classes in school classes
What is learned at Videos can be used as
school can be previewed education materials for a
and reviewed at any more intuitive
time and anywhere. understanding.
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GIGA School Concept bigitalArt&

Advertise the superiority of i-FILTER to boards of education that have yet to introduce
filtering and those which have introduced competitors' products in order to hold an
even larger market share

Introduction of filtering under the GIGA School Concept*!
Introduction of pay filtering by Boards of Education Share of charged filtering introduced

Not yet
introduced, etc. ————e Competitors —e
20% Charged filtering 47%
already introduced } Share of i-FILTER
80% 53%
The percentage of boards of education that have Of the boards of education that have introduced
adopted pay filtering reached 80%. charged filtering, 53% have implemented i-FILTER.

*1: According to our survey of 1,741boards of education (June. 2024)
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Strengthening of Sales Promotion for Expanding Sales 0igitaIArtS

Make known the enriched lineup of solutions in events, different types
of ads, email magazine, videos and other promotional activities

Event participation Ads in railway stations Self-organized events Newspaper advertisement

25 Web & X—JL FEIHE
—’7th ?‘5/' 1'74#1‘55’]

On

Diiaws IFFILTER. M-FILTER
I-FILTER. mM-FILTER.

DigitalArts.
From May 8, 2024 to May 10, 2024 JR Tamachi station, Hamamatsucho May 23 and 31, 2024 May 23, 2024
EDIX Tokyo 2024 station and Shinagawa station Partner meeting 2024 In the morning edition of
Advertising

the Nikkei newspaper

Facebook ads Listing ads E-newsletters Video introducing the products

La =
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Material on Consolidated Financial Results
for the First Quarter of the Fiscal Year Ending March 31, 2025

LB Full-Year Financial Forecast for
the Fiscal Year Ending March 31,
2025




Forecasts for Fiscal Year Ending March 31, 2025

(Consolidated) y 0igitaIArts®

DAC's sales of 2.3 billion yen and expenses of 2.2 billion yen, which were included in the financial results of the previous
fiscal year, are excluded from consolidated earnings forecasts for the current fiscal year. Therefore, DA's growth in sales
is expected to result in significant improvements in the gross profit and operating profit margins. Meanwhile, profit
attributable to owners of parent of the previous financial results included extraordinary income of approximately 1.9
billion yen due to the transfer of shares in DAC... (Million yen
FY March 2024 FY March 2025

Full-Year Full-Year Change | % Change Main Factors for Change
Results Forecasts

_ - o DAC's sales, which were of 2.3 billion yen in the previous fiscal year, are
Net sales 1 115 12 101720 792 6'9 /0 excluded from consolidation, starting from the current fiscal year.
For the above reason, DAC’s cost of sales, which was 1.9 billion yen in
Cost of sales 4,583 2,850 -1 ,733 -37_80/0 the prevfiouslﬁscal year, is excluded from consolidation, starting from the
current fiscal year.
Gross profit 6,928 7,870 +941 | +13.6%
Gross profit margin 60.2% 73.4% _ - ;r;‘llggo%etzidosiisglqiigﬁéntly due to the deconsolidation of DAC whose cost of
. For the above reason, DAC's selling, general and administrative
Selhpg_, gen_eral and expenses, which were 200 million yen in the previous fiscal year, are
administrative 2,500 2,730 +229 +9.29%0 | excluded from consolidation, starting from the current fiscal year.
expenses Ap%roxi;nately 330 million yen are expected to be invested in human
resources.
Operating profit 4,427 5,140 +712 | +16.1%
Operating margin 38.5% 47.9% - - | Improved significantly due to the deconsolidation of DAC
Ordinary profit 4,443 5,140 +696 | +15.7%
Profit attributable The previous fiscal 's profit reflects extraordi i f
a - o previous fiscal year's profit reflects extraordinary income o
to owners of parent 41377 31540 837 19' 1 /0 approximately 1.9 billion yen due to the transfer of shares in DAC.

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)
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Forecasts for Fiscal Year Ending March 31, 2025

(Non-consolidated) y DigitalArt&

The Group aims to achieve growth in net sales and operating profit through the initiatives for
the three priority areas set out in the Medium-Term Management Plan (FY2025 - FY2027).

(Million yen)
FY March 2024 FY March 2025 .
Full-Year Full-Year Change % Change Main Factors for Change
Results Forecasts
Sales are expected to grow through the
Net sales 9,304 10,7 10 + 1,405 +15.19% | implementation of product/sales strategies and public
sector market-focused measures.
Approximately 180 million yen are expected to be
0,
Cost of sales 21664 21850 +185 +7.0% invested in human resources of engineering.
Gross profit 6,639 7,860 +1,220 +18.4%
Gross profit margin 71.4% 73.4% - -
=Cllllife), Ul ol Approximately 330 million yen are expected to be
. . o
administrative 21309 21710 +400 +17.3% invested in human resources.

expenses

Operating profit 4,330 5,150 +819 +18.9%
Operating margin 46.5% 48.1% - -

ordinary profit 4,348 5,150 +801 +18.4%

The previous fiscal year's result reflects extraordinary

Profit 4,536 3,550 -086 =21.7% | income of approximately 2.15 billion yen due to the
transfer of shares in DAC-1.

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)
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Status of Consolidated Net Sales \ ”X DigitalArt&

Consolidated net sales are forecast as follows:

Consolidated Forecast N
(Million yen) New contracts of DAJ are expected to be 10,300

16,000 million yen in the current fiscal year, reflecting the
facilitation of the acquisition of new customers and
cross-selling and upselling with a focus on existing

12,000 customers in the enterprise sector market and the

winning of the second phase of GIGA School

14,000

-23
10,000
Concept projects and Next-Generation School
8,000 Affairs DX projects in the public sector market.
Y + 3,456 million yen from the cloud projects that were
4,000 acquired before the previous fiscal year, such as
the first phase of GIGA School Concept projects,
2,000 are
0 . — -
N GRRES e P Sl el 1 : Sales recorded from the order backlog of contracts acquired in previous fiscal years
for FY March carried over contract *3 financial forecast *2 : Contracts for the current fiscal year that are deferred to subsequent fiscal years
2025 *1 amount for FY March (contract backlogs)
B2 2025

*3 : Sales returns and sales at overseas subsidiaries
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Status of Consolidated Net Sales ‘ *"’j DigitalArt&

Consolidated net sales by market are forecast as follows:

ARl LG « In the enterprise sector market, the Group

expects to increase sales by increasing
customers that use White Operation and
11,512 10,720 facilitating cross-selling and upselling to
(+15.0%) customers who adopt White Operation, as well
as continuous product enhancement efforts. -

(Million yen)

DAC
2 91316 +2.8%

*1 The results of the previous fiscal
year reflect DAC’s sales of

Public approximately 2,196 million yen.
Excluding such sales, the Group
expects an increase by 812 million
yen, or +19.1%.

YWY A+12.5%

Enterprise « In the public sector market, the Group expects
sales growth through the implementation of
sales and marketing measures for the second
phase of GIGA School Concept projects and
Next-Generation School Affairs DX projects.

+19.1%

Result for FY March Result for FY 2024  Forecast for FY
2024 (Excluding DAC) March 2025

*2: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)
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Consolidated Cost of Sales

and Selling, General and Administrative Expenses bigitalArt&

The cost of sales is expected to improve significantly because DAC's -1 cost of sales in the
previous fiscal year is excluded from consolidation. Selling, general and administrative
expenses are expected to rise mainly due to the increased investment in human resources.

FY March 2024 FY March 2025 .
Full-Year Results Change YoY Main Factors for Change
Cost of Sales 4,583 2,850 -37.8% | Impact of the deconsolidation of DAC

Labor 2,038 1,071 -47.4%
Depreciation 839 852 +1.6%

(Million yen)

An increase in cloud server expenses as a result of
Communication express 1,304 1,390 +6.6% | the expansion of sales of cloud service products and
an increase in the number of licenses.

Other 1,384 642 -53.6%

Transfer to other accounts -982 -1,107 +12.7%

Selling, general and
administrative expenses

2,500 2,730 +9.2%

Investments in human resources including the hiring
Personnel expenses 1,275 1,457 +14.39% | of new graduates, strengthening of employment
activities and incentive plans

Advertising expenses 313 320 +2.0%

Other 911 952 +4.5%

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)
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Status of Consolidated Cost of Sales bigitalArt&

The labor cost and other expenses are expected to be reduced significantly because DAC’s -, labor cost
and other expenses are excluded from consolidation. Regarding communication expenses, cloud server
expenses are expected to increase, reflecting an increase in the number of customers as a result of the
expansion of sales of cloud service products.

Status of Consolidated Cost of sales

5,000
4,500
4,000
3,500
3,000
2,500
2,000
1,500
1,000

500

(Million yen)

+ 13 + 86

-124

FY March 2024 Labor Depreciation Communication Other Transfer to  FY March 2025
results expenses other accounts forecast

*1: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred at the end of the previous fiscal year)
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Status of Consolidated Selling, General and

Administrative Expenses | DigitalArt&

Personnel expenses are expected to increase with the enhancement of investments in
human resources, which is a priority area in the Medium-Term Management Plan
(FY2025 - FY2027).

Status of Consolidated Selling, General and Administrative Expenses

3,000 + 182 +6 + 40 (Million yen)
2,500
2,000
1,500
1,000

500

FY March 2024 Personnel Advertising Other FY March 2025
results expenses expenses forecast
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Return to Shareholders for the Fiscal Year Endmg

March 31, 2025 P DlgltaIArts
We are planning to pay dividends as follows to return a portlon of our earnings to
our shareholders.

¢ Target payout ratio for fiscal year ending March 31, 2025: 33.0%

¢ Annual dividends of surplus forecasted for fiscal year ending March 31, 2025: 85.00
yen per share.

¢ We expect to increase the annual dividend by 5.00 yen per share. (planned to
increase for 11 consecutive years)

Dividend (in yen) per share Consolidated

2Q-end Year-end Annual ERTTEIE GEIEE
FY March 2024 40.00 40.00 80.00 36.5% «
FY March 2025 (forecast) 40.00 45.00 85.00 33.0%

Treasury shares will be purchased using a flexible approach, with a focus on returns to shareholders
while taking into consideration trends in business performance and stock market movements.

m Reference [Total payout ratio] (Million yen)
Dividends paid Amsotl.cl)rék%fqtd'lergaury Total return Total payout ratio
FY March 2024 (results) 1,105 1,429 2,534 82.6%
FY March 2025 (forecast) 1,158 500 - 1,658 46.8%

*1 Excluding 1,930 million yen as a gain on sale of the stock of consolidated subsidiary Digital Arts Consulting Inc.
*2 Announced on June 12, 2024
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Notes on Descriptions | DigitalArt&

Among the descriptions of plans, strategies and financial forecasts in this presentation material, those
that are not historical facts are forward-looking statements.

They reflect judgments made by the management of Digital Arts Inc. on the basis of information currently
available to it. They may be subject to considerable change depending on changes in the environment
and other factors, and the Company does not in any way guarantee the achievement of the projections.
Digital Arts Inc. will disclose any significant changes that occur in the future as appropriate.

With some exceptions, the basic figures in this presentation are rounded down to the nearest million yen.

F=4)L 77—\, DIGITAL ARTS, i-FILTER, i-FILTER Anti-Virus & Sandbox, i-FILTER@Cloud Anti-Virus & Sandbox, i-FILTER@Cloud D775 — RREL/R— h—E X, info board,
Active Rating System, D-SPA, Anti-Virus & Sandbox for D-SPA, NET FILTER, SP-Cache, White Web, ZBRAIN, L7 >>v)LOF720> 3>, 7RO MNER, m-FILTER, m-FILTER
MailFilter, m-FILTER Archive, m-FILTER Anti-Spam, m-FILTER Anti-Virus & Sandbox, m-FILTER@Cloud Anti-Virus & Sandbox, m-FILTER@Cloud D775 — hRIELR— MF—EX,
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